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Abstract
General and Academic - Faculty of Journalism - Revised Scheme and Syllabus of MA Journalism and Mass
Communication programme under CCSS PG Regulations 2022, in the Teaching Department of the University with effect
from 2023 Admission onwards - Implemented - Orders Issued.

G&A-IV-B
U.O.No. 9157/2024/Admn Dated, Calicut University.P.O, 12.06.2024

Read:-1.U.0.No. 8481/2022/Admn dated 11.04.20222.
2. UO No0.19702/2022/Admn dated 18.10.2022
3 .Email from the Chairperson, Board of Studies in Journalism PG dated 06.05.2024
4. Remarks of the Dean , Faculty of Journalism dated 16.05.2024..
5. Orders of Vice Chancellor in the file of Even No dated 24.05.2024

ORDER

1. The Regulations under Choice-Based Credit Semester System for Post Graduate Programmes
(CCSS PG-2022) of all Teaching Departments / Schools of the University of Calicut has been
implemented with effect from 2022 Admission, vide paper read as (1) above.

2. The Scheme and Syllabus of MA Journalism and Mass Communication Programme has been
implemented in the Teaching Department of the University in tune with CCSS PG Regulation
2022, with effect from 2022 Admission onwards, vide paper read (2) above.

3. The Chairperson, Board of Studies in Journalism PG has forwarded the revised syllabus of MA
Journalism and Mass Communication in tune with the CCSS PG Regulations 2022, w.e.f 2023
admission onwards with the following changes
(in the 3rd and 4th semester ongoing syllabus of MA Journalism and Mass Communication) after
obtaining approval from the Board members by circulation (opinion by circulation as per chapter 3
(34) of CUFS 1976), vide paper read (3) above,the Board also resolved that the remaining syllabus
remains unchanged.

® Revisions in the syllabus of the Third Semester Elective course ‘Film studies’, (Course code
JMC 3E 04)

® Revisions in the syllabus of the Third semester Elective course ‘Development
Communication’, (Course code JMC 3E 01). Rename this course as ‘Communication for
social change’.

® The Elective Course ‘Development Communication’ (old Course Code JMC 3E 01) is to be
removed from Third Semester and converted into a Core Course in the Fourth Semester
(renamed as ‘Communication for social change’) instead of the present Fourth Semester
Core Course ‘Technical Writing and documentation’ (old Course Code JMC 4C 01). The
Core Course ‘Technical writing and documentation’ is to be converted into an elective course
in third semester. The new course code for ‘Communication for social change’ will be JMC
4C 01 and the course code for ‘Technical Writing and documentation’ JIMC 3E 01

4. The Dean, Faculty of Language and Literature, vide paper read (3) above , has approved the
recommendation of the Board of Studies.

5. Considering the urgency, the Vice Chancellor has approved the decision of Board of Studies in
Journalism PG (opinion by circulation as per chapter 3(34) of CUFS 1976) and has accorded
sanction to implement revised Scheme and Syllabus of MA Journalism and Mass



To

Communication Programme, as per CCSS PG Regulation 2022, in the Teaching Department of
the University with effect from 2023 admission onwards, subject to ratification by the Academic
Council.

6. The revised Scheme and Syllabus of MA Journalism and Mass Communication Programme as per
CCSS PG Regulation 2022, is therefore implemented in the Teaching Department of the University
with effect from 2023 Admission onwards.

7. Orders are issued accordingly (Syllabus appended)

Ajayakumar T.K

Assistant Registrar

1. The Head, Dept. of Journalism and Mass Communication

2. The Chairperson, Board of Studies in Journalism PG

Copy to: PS to VC/PA to PVC/ PA to Registrar/PA to CE/JCE I/JCE V/EX and EG Sections/GA |
F/DoA

CHMK Library/SUVEGA/SF/DF/FC

Forwarded / By Order

Section Officer
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MASTER OF ARTS IN JOURNALISM AND
MASS COMMUNICATION (MA JMC)

Programme Description

Department of Journalism and Mass Communication, University of Calicut offers Master of Arts in
Journalism and Mass Communication (MA-JMC) programme under CCSS Regulations to educate and
train students to qualify as professional media and communication practitioners, researchers and
academicians. The programme is designed to address challenging professional situations in the print,
radio, television and digital platforms and different areas of mass communication such as public relations,
corporate communication, advertising, and global communication. While designing the programme both
theory and practice are well balanced and orientation to digital ecosystem is ensured. The strength of the
programme is the perfect mix of journalism, mass communication, visual communication, applied
communication, digital communication and the auxiliary domains relevant the core area. Special
emphasis is given to preparing students to use digital tools in an expanded reporting practice that tells
stories in new ways. Successful completion of the programme offers professional opportunities in
governmental and non-governmental sectors, academia, and media and entertainment industry.
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PROGRAMME OUTCOMES

No. Outcome Description
To empower and equip students with the skills, techniques, theories
and practices of different media technologies and content
1. | Knowledge of Media development. After the successful completion of the academic
program, the student will be able to independently work in different
media domains.
. . Students will able to analyse critical issues in the society with a
2. Critical Thinking _ ayse critice CISHWER
reasoned, informed, social- scientific and empathetic view point.
I The students shall acquire professional competency in
Communication o . . . .
3. communication through different media forms-Print, Radio,
Competence . .
Television, New and Emergent digital platforms.
Shall acquire professional competency in writing and preparing
4. Writing skills critical, evaluative, and analytical written content in both English
and Malayalam.
Students shall acquire skills, techniques and aesthetic sense of
Design and designing of media programs, websites, printed materials, layout,
> Development visual, graphics and animation appropriate to the specific outcomes
of the relevant programs
. Shall acquire abilities required for teaching, scientific research for
6. Research Aptitude L > . 9 56
pursuing further higher studies.
Shall be committed to legal and ethical principles acquired through
7. Media and Society the course of study and promptly follow high ethical standards in
media practices.
. Shall be able to apply the knowledge acquired in different media
Innovation and _ _ : : .
8. _ domains and develop innovative and entrepreneurial projects and
Entrepreneurship _ _
start-ups in media.
Demonstrate empathically social concern and equity centred,
9. | Effective Citizenship inclusive development and be able to act with an informed
awareness of issues and participate in civic life.
Students shall develop an interest in constant and consistent
engagement with evolving media domain and technologies and
10. | Continuous Learning 949 W evoving ! | 9

practices so as to update themselves reqularly recognising the
emergent needs and concerns of the society.




PROGRAM SPECIFIC OUTCOMES (PSOS)

Program Specific

No.s Description
Outcomes P
PSO Knowledge of Media To equip students with an in-depth theoretical, historical and practice
1 and Communication based understanding of different media and communication contexts.
PO Students should be able to receive and decode media content, and
5 Media Literacy assess and analyse its impact at various levels in order to make
informed choices in media consumption.
To make students competent in writing/producing textual/verbal/visual
. contentin various genres, and for different platforms. The trainin
PSO Professional _ o~ P aining
. during their study should enable them to be employable in
3 Competence and Ethics 7 o . . . .
communication and allied industries keeping ethical and professional
standards.
i Students should be able to skillfully apply their technical abilities and
PSO Application of _ . . v appy . .
theoretical knowledge in various social contexts and multiple media
4 Knowledge .
environments.
Students should gain conceptual and theoretical knowledge to
PSO . . understand fundamental relationship between society, communication
Critical Thinking _ . : R .
5 and culture, and identify and analyse social dynamics vis-a-vis media
with a reasoned, informed, social-scientific and empathetic viewpoint.
Students should acquire abilities to read and analyse complex texts, use
PSO _ various theoretical and methodological frameworks to identify and
Research Aptitude .
6 analyse problems, questions and data, and use research based
knowledge for academic and professional purposes.
The program should prepare students to understand and respond to
social issues empathically, mediate disagreements, contribute to
PSO o _ . . A . .
Effective Citizenship develop informed debates and discussions to arrive at meaningful
7 conclusions, participate in civic life and thus, contribute to creating a
better society.
. Students should be able to
PSO Innovation and . . . . .
. develop innovative and entrepreneurial projects and start-ups in
8 Entrepreneurship - .
communication and allied areas.
The program should prepare students to become media academicians,
PSO researchers and professionals who take a holistic approach to media
5 Planetary Vision vis-a-vis humanity by taking sociologically, historically, cultarally and

ecologically sensitive positions.




PROGRAMME REGULATIONS

Duration of the Programme
Four semesters with each semester consisting of a minimum of go working days distributed over a
minimum of 18 weeks, each of 5 working days.

Eligibility for Admission

Candidates who have passed any Bachelor Degree course of the University of Calicut or any other
university recognized by the University of Calicut as equivalent thereto, and have secured a minimum of
50% marks in aggregate are eligible to apply. Backward communities and SC/ST candidates will get
relaxation in marks as perthe university rules.

Admission Procedure

Admission to the program shall be made in the order of merit of performance of eligible candidates at
the entrance examination. The entrance examination will assess the language ability, general knowledge,
analytical skill and journalistic aptitude of the candidate.

Weightage Marks
e Holders of PG diploma in journalism 5 marks
e  Graduates with journalism sub 5 marks
e Three-year degree holders with Journalism as Main 7 marks

e Bachelor's Degree holders in Multimedia Communication/
Visual Communication/ Film Production/Video Production 5 marks

Candidates will be given weightage in only one of the categories whichever is higher. Weightage will be
given only on the production of authentic certificates.

Medium of Instruction and Examination
Medium of instruction and examination shall be English considering the global media industry for which
the professionals are nurtured and trained through the programme.

Teaching Learning Strategy

Apart from the classroom interactions/lectures, seminars, workshops, media analysis, film appreciation
etc. shall be conducted. Industry visits and study tours shall be arranged during the programme to get the
students exposure to the nature and function of various media organizations. The Departmental body
shall prepare a panel of external experts/ faculty and facilitate interaction between students and the
panelists. Teachers shall organize interactive sessions between the students and the panelists in their
respective fields and monitor students’ attendance and performance during these interactive sessions.

Industry Visit/ Study Tour

The Department shall conduct minimum one monitored industry visit/study tour during the entire period
of the programme with an objective of introducing professional environment, infrastructure and
workflow of communication industry to the upcoming media professionals.

Dissertation and Viva

Students shall submit a dissertation at the final semester after conducting research in the field of mass
communication under the supervision of a teacher. They have to follow research methodology suitable
to the area of interest with the approval of the supervisor. The dissertation shall be free from plagiarism.
Research ethics shall be followed in every step of the work. The approved style for referencing is APA.



Internship

Students have to do internship in recognized advertisement agency/newspapers/ news agency/ PR
department/ any other media organisation for not less than one month. The Department Council/
equivalent body should prepare a list of media organisations (Newspapers and Magazines, TV Channels,
Radio Stations, Advertising Agencies, Technical Writing Firms, Public Relations Departments, Web
Portals etc.) and students should choose one of the organisations in the list to do internship. The list
should be revised from time to time. If any student fails to fulfill this requirement, his/ her result will be
withheld until the internship requirement is met.

Infrastructure

Media education involves hands on training, particularly in this era of media convergence. Hence,
adequate infrastructure in the form of computer systems, Internet connections, software, cameras and
accessories, edit suits and studios are to be ensured for the use of learners.

Student orientation

Students shall be oriented to the entire programme regulations, evaluation strategy and all the provisions
in the Regulations under Choice-based Credit Semester System for Postgraduate Programmes (CCSS)-
2022 of the University of Calicut for their meaningful completion of the programme.

CCSS Regulations
All matters not mentioned in this document shall be dealt with according to the provisions of the CCSS
Regulations and the amendments thereof issued by the University of Calicut from time to time.

EVALUATION STRATEGY & ASSESSMENT MATRIX

Theory course
There shall be internal and external evaluation for theory courses. The distribution of marks between
internal and external examinations will be as follows:

Internal evaluation
50% marks shall be given to the internal evaluation, which is conducted as a continuous assessment.

External evaluation

The remaining 50% marks shall be for the end semester external evaluation.The external examination in
theory courses is to be conducted with question papers set by external examiners. The evaluation of the
answer scripts shall be done based on a well-defined scheme of valuation framed by the examiners.

Instructions to Question Paper Setters

Questions shall be set to assess the knowledge acquired, standard, and application of knowledge,
application of knowledge in new situations, critical evaluation of knowledge and the ability to synthesise
knowledge. Due weightage shall be given to each module based on content/teaching hours allotted to
each module.

It has to be ensured that questions covering all skills are set. The setter shall also submit a detailed scheme
of evaluation along with the question paper. A question paper shall be a judicious mix of short answer
type, short essay type /problem solving type and long essay type questions.



COGNITIVE PROCESS DIMENSIONS- CATEGORIES

Lower Order Thinking Higher Order Thinking
(LOT) (HOT)

Remember Understand Apply Analyse Evaluate Create
Recognizing | Interpreting Executing Differentiating | Checking Planning
(identifying) | lllustrating Implementing | Organizing (coordinating, | Generating
Recalling Classifying Attributing detecting, Producing
(retrieving) Summarizing testing, (constructing)

Inferring monitoring)
(concluding) Critiquing
Comparing (judging)
Explaining

QUESTION PAPER STRUCTURE

M A Journalism and Mass Communication (CCSS)
(2023 Admission onwards)

SeMESEOr: . oo e
Course Title: oo o o

Time: 3 Hours Total Marks: 50

Write short notes on any five of the following. Each answer carries two marks.
(5x 2=10
marks)

Write short essays on any four of the following. Each answer carries four marks.
(4x4=16




. Write analytical essays on any three of the following. Each answer carries eight marks
(3x8=24
marks)



MODEL QUESTION PAPER WITH BLUEPRINT

M A Journalism and Mass Communication (CCSS) (2023 admission onwards)

Semester: |l Course Title: Film Studies
Course Code: IMC 3E o4

Time: 3 Hours Total Marks: 50

. Write short notes on any five of the following. Each answer carries two marks.
(5x2=10 marks)

a) Explain the concept ‘cinema verite'?

b) How do you appreciate diegetic sounds in film?
Q) Write a note on Cannes Film Festival

d) Outline the major features of five act structure
e) Differentiate between formalism and realism
f) Explain the significance of ‘Cahiers du Cinema’
q) Describe Kuleshov experiment

Il. Write short essays on any four of the following. Each answer carries four marks.
(4 X 4 =16 marks)

a) How do you look at Visual Ethnography as a research approach in film studies?

b) In your opinion, is auteur theory still relevant? Elucidate your points with a special focus on
Indian scenario.

Q) ‘Cinema is by nature ideological.” Offer your arguments in the background of

apparatus theory.

d) How do you make use of Stuart Hall's three levels of decoding in appreciating/interpreting
films?

e) Explain the key features of surrealism as a film movement.

f) What do you mean by ‘mise-en-scene?’ Explain the role it plays in film appreciation.

Ill. Write analytical essays on any three of the following. Each answer carries eight marks.
(3x8=24 marks)

a) Semitics differs from discourse analysis on many counts. Evaluate the scope, possibilities
and limitations of these two approaches for reading and interpreting films.
b) Offer a critical account of the contemporary documentary practices in India.
@) The OTT platforms bring out drastic changes in the way films are made, presented and
consumed. They impact the political economy of films as well. Discuss.
d) Mulvey argued that the popular, mainstream films often tend to satisfy the
heterosexual, masculine scopophilia. Offer your thoughts in the context of Indian
films.
e) Critically look at the phenomenon of stardom in Indian cinema.



BLUEPRINT OF QUESTION PAPER
JMC 3E 04 - FILM STUDIES

Weightage to Thinking Skills

LoT =56%
HoT = 44%

Level of Difficulty

Easy

= 47%

Average =
Difficult =

25%
28%

Part wise Weightage to Content and Learning Outcomes

Part |

Type of Questions : Short, Total score 10Percentage of Gross Score : 20%

Qtn Module LO LoT (Thinking | Thinking Difficulty Level
Process 1-3) Process As
[HoT per
(Thinking Blooms
Process 4-6) | Rubrix
1 I 3 LoT 1,2 Easy
2 I 1 LoT 1 Easy
3 Il 4 HoT 4 Difficult
4 I 4 HoT [ Average
5 Il 2 LoT 1,2 Average
6 \Y, 3 HoT 4,5 Difficult
7 V 1 LoT 1,2 Average

LoT =60%, HoT 40 %
Difficulty Level: Average 60%, Medium 20%, Difficulty 20%

Module Coverage : 1=29%, 11=29%, Ill= 14%, IV=14%, V=14%, VI=0%




Part ll:

Type of Questions : Long

Score 16/50 (32%)

Qtn Module LO LoT (Thinking | Thinking Difficulty Level

Process 1-3) Process

[HoT

(Thinking

Process 4-6)
8 v 4 LoT 2,3 Difficult
9 \Y 1,3 LoT 1 Easy
10 I 4 HoT 5 Average
11 VI 5 HoT 5 Difficult
12 Il 6 HoT 5,6 Average
13 I 3 LoT 4,5 Difficult
LoT =60%, HoT 40 %
Difficulty Level: Average 30%, Medium 30%, Difficulty 40%
Module Coverage : 1=14%, I1=14%0, Ill= 30%, IV=14%,, V=14%, VI=14%

Part Il
Type of Questions : Long
Score : 24/50 (48%)

Qtn Module LO LoT (Thinking | Thinking Difficulty Level

Process 1-3) Process

[HoT

(Thinking

Process 4-6)
14 IV, 1,1 43,2 HoT 5, 6 Difficult
15 IV, II, V 1,3 LoT/HoT 1,34 Average
16 | 4 HoT 5 Average
17 VI 5 LoT 2,3 Easy
18 V, I, ) HoT 3, 4,6 Difficult

LoT = 50%, HoT 50 %

Difficulty Level: Average 50%, Medium 25%, Difficulty 25%

Module Coverage : 1=30%¢, 11=8%, Ill= 8%, IV=15%,, V=9%, VI=30%

10




ASSESSMENT CRITERIA

Examiners shall follow the internal and external evaluation criteria given below. and, learners shall be
informed of these matrices well in advance.

Internal Assessment
Throughout the course, the teacher concerned shall monitor the progress of the learner and shall
evaluate internally as per the components under internal evaluation given below.

INTERNAL ASSESSMENT
THEORY COURSE PRACTICAL COURSE
Component Marks Component Marks
Attendance 5 Lab skill/ Quality of Records | 10
Assignment 5 Practical Test 40
Test Paper 30
Presentation 5
Viva-Voce / Field work 5
Total 50 50

90% & above: 5 marks, 8o to 89%: 3 marks, 75 to 79%: 1 mark, below 75%: nil
External Examination- Theory Courses
The end semester examination in theory courses is to be conducted with question papers set by the
examiners (internal/external). The evaluation of the answer scripts shall be done by the teacher offering
the course and an expert (internal/external) based on a well-defined scheme of valuation framed by them.
No separate minimum is required for internal evaluation for a pass, but a minimum of 40% is required for
each course in the end semester examination evaluation.

External Evaluation - Practical Courses
End semester evaluation in Practical Courses shall be conducted and evaluated by examiners nominated
by the Department Council. As part of this, there shall be a practical examination of two hours to ascertain
whether the learner acquired the expected learning outcomes in the syllabus of the course concerned.
The examiners shall evaluate the skills in all modules through a single work or multiple tasks. Each student
shall be given different task/ work. Students may be drawn at random for practical assignment.

The practical testshall follow a viva voce on the practical assignment given for the test to evaluate
the conceptual knowledge base of the learner.

COMPONENTS MARKS
Practical Test 40
Viva 10
Total 50

Ability Enhancement Course & Professional Competency Course

The Department shall conduct examination for these courses and have to intimate /upload the results of
the same to the University on the stipulated date during the Ill Semester. Students have to obtain only
minimum pass requirements in these courses. The credits will not be counted for evaluating the overall
SGPA & CGPA. The examiners can design appropriate AEC & PCC and evaluation criteria by considering
the relevant aspects in the core areas of the study.

Dissertation and Viva
Valuation shall be jointly done by the supervisor of the project in the department and an External / Internal

11



Expert from the approved panel, based on a well-defined scheme of valuation framed by them. The
following break-up is suggested for the valuation. Total Marks: 100. The following break-up is suggested
for valuation is advised, but the examiners are free to collectively frame their own scheme of valuation.

COMPONENTS PERCENTAGE
Review of Literature and Formulation of

the Research Problem/Obijective 20
Methods and Description of the techniques used 15
Analysis and Discussion of results 30
Presentation of the report, organization, styling, references, etc. 15
Viva Voce examination based on the Project work/Dissertation 20

INTERNSHIP EVALUATION

The students shall undergo internship for a period not less than 30 days and shall submit a certificate
successful completion issued by the organizations where the students completed internship. Internship
is a mandatory component for the successful fulfillment of the MA-JMC Programme. Internship has no
marks, credits or grades.

FAIRNESS OF THE EVALUATION

The Department Council has the responsibility to ensure fair evaluation of the students. Any "complaint
from the teacher about the students shall be enquired into by the Department Council. If the council fails
to sort out such complaints, it shall be reported to the Academic Committee to be further enquired into
by an Enquiry Committee duly constituted by the Academic Committee. In case the Academic
Committee also fails to resolve the issue, it shall be reported to the Vice- Chancellor for further action and
the Vice- Chancellor's decision will be final.

REPEAL

The Regulations now in force in so far as they are applicable to programmes offered in the University
Teaching Departments/Schools and to the extent they are inconsistent with this requlation are hereby
repealed. In the case of any inconsistency between the existing requlations and this regulation relating to
the Choice-based Credit Semester System in their application to any course offered in a University
Teaching Department/School, the latter shall prevail.

MODIFICATION PROVISION

The Department Council shall have the freedom to design and introduce new courses, to modify or re-
design existing courses and replace any existing courses with new/modified/ re- designed courses to
facilitate better exposures and training for the students.

New/Modified courses designed under the above clause shall be informed to the Academic
Committee sufficiently in advance so that the information is available before the student is required to
register for courses during the semester. The date of registration for courses during a semester shall be
three weeks before the end of the previous semester.

It is desirable not to change the core courses once a programme gets started. However modified
or new courses can be offered in the midst of a programme at the elective level, with such changes made
available well in advance of the starting of a semester.

12



MA Journalism and Mass Communication (CCSS)
(2022 Admission Onwards)

Total credits required: 72 (48 from Core Courses, 16 from Elective courses and 8 from Dissertation)

SEMESTER |

Course Code Title Credits Hours

Core Courses
JMC1C01 Mass Communication:

Themes & Theories 4 4
JMC 1C02 Reporting and Editing News 4 4
JMC 1C03 History of Media 3 3
JMC 1C04 Media Law, Policy and Ethics 3 3
Core Courses — Practical
JMC 1CO05 Graphic Design 2 4
JMC 1C 06 Professional Communication 2 4
Total Credits 18 22
Ability Enhancement Course (AEC) 2
JIMC 1A 01 Indian Constitution: History, Politics and Practice (Credits are not counted)

Or
SWAYAM - MOOC with 2 or more credits from relevant area.

(While choosing the MOOC, students shall follow the requlatory provisions regarding AEC. Students should
obtain prior approval of the Departmental Council regarding the relevancy of SWAYAM- MOOC)

13



MA Journalism and Mass Communication (CCSS)

(2022 Admission Onwards)

SEMESTERII
Course Code Title
Core Courses
JMC 2C01 Media, Culture and Society
JMC 2C02 Advanced Reporting and Editing

JMC 2C 03 Advertising & Marketing Communication

JMC 2C 04 Public Relations & Corporate
Communication

JMC 2C05 Media Production: Theory
(Radio and Television)

Core Course — Practical
JMC 2C 06 Media Production: Practical
(Radio and Television)

Total Credits

Professional Competency Course (PCC)

JIMC2A 01 Web Design & Development (Credits are not counted)

Or

SWAYAM -MOOC with 2 or more credits from relevant area.

Credits

20

Hours

22

(While choosing the MOOC, students shall follow the requlatory provisions regarding PCC. Students

should obtain prior approval of the Departmental Council regarding the relevancy of the SWAYAM-

MOOC)

14



MA Journalism and Mass
Communication (CCSS) (2022
Admission Onwards)

Semester Il
Course Code Title Credits

Hours Core Courses

JMC 3C 01 Communication Research 4
JMC 3C 02 Digital Journalism 4

Elective Courses
(Two elective courses are to be chosen- Total 8 Credits) 8

JMC 3E 01 Technical Writing and Documentation
JMC 3E 02 Photojournalism

JMC 3E 03 Media, Technology and Politics

JMC 3E 04  Film Studies

JMC 3E 05 Feminist Approaches to Media

JMC 3E 06 Data Journalism

e i i i

MA Journalism and Mass
Communication (CCSS) (2022
Admission Onwards)

Semester IV
Course Code Title Credits Hours
Core
Courses
JMC 4C 01 Communication for social change 4 4
JMC 4P 02 Dissertation and Viva 8 8

Elective Courses
(Two elective courses are to be chosen -Total 8 Credits)

JMC 4E 01 Documentary Film Production 4 4
JMC 4E 02  Political Economy of Media in India 4 4
JMC 4E 03  Fact Verification & Digital 4 4

Investigation

15
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CREDIT DISTRIBUTION & PROGRESSION PATHWAYS
MA Journalism and Mass Communication (CCSS)

(2022 Admission Onwards)
Semester | to IV

TOTAL CREDITS
Core Courses 48
Dissertation 8
Electives 16
AEC 2
PCC 2

16



MAPPING OF PROGRAMME SPECIFIC OBJECTIVES
SEMESTER | - SEMESTER IV

= SEMI = SEMIl = SEMIII SEM IV
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DETAILED SYLLABUS
SEMESTERI

JMC1C 01: MASS COMMUNICATION: THEMES & THEORIES

Semester Category Class Credits Hours per Week
| Core Theory 4 4

COURSE DESCRIPTION

The main objective of this course is to introduce key terms, concepts, models, theories, and approaches
in communication studies in general and mass communication in particular. It also presents the
functioning of mass media as a social and cultural institution as well as an industry, with special reference
to Indian context, and it seeks to equip students to analyze mass media from a critical perspective. The
final module of the course is dedicated to discuss how mass communication industry functions in digital
era.

COURSE OUTCOMES (COS)
After the completion of the course, the students should be able to:

CO1:  Define the basic concepts of communication, specifically mass communication as a human
/social/cultural process

CO2: Explain appropriate communication models as a method for studying communication in a
disciplinary framework

Co3:  Analyze functioning of mass communication both as a cultural process and an
industrial practice using appropriate theoretical frameworks

CO4:  Evaluate effects of mass communication from various perspectives to ascertain its role in

shaping public opinion and social and cultural climate
COs5:  Understand the dynamics of mass communication in digital era

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S L L L L L L L
CO2 L S M S S S L M M
CO3 L S M S S S S M L
CO4 L S M S S S S M M
COg S S M M M M L L L

S=Strong, M= Medium, L= Low
SYLLABUS

Modulell
Key Concepts and Models of Communication
Defining communication and its elements and process, Types and levels of communication -
interpersonal, group and mass communication.
Origin and development of Communication as a discipline.
Communication models: Aristotle, Lasswell, Shannon and Weaver, Dance, Berlo, Barnlund,
George Gerbner.
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Mass Society, Mass Media and Mass Communication.
Mass media: Types and characteristics. Functions of Mass Media. Media as a cultural institution,
and an industry.

Module I
Mass Communication: Models and Theories
Mass Communication Models-Westly McLean, Schramm, and Matetzke.
Stimulus Response Theory, Magic Bullet Theory, Flow theories of Communication: One step,
Two Step and Multi Step Flow. News flow models: Media Gatekeeping, McNelly's Model, Bass's
Model, Galtung and Ruge's Model.
Normative Theories of the Press.

Module Il
Sociological and Psychological Approach to Mass Communication
Theories of Mass Society — Ibn Khaldun, Comte, Spencer, Tonnies, Durkheim, Habermas, Media
and Public sphere. Public Opinion formation.
Media and Audience: Social Differentiation Theory, Selectivity Theory, Individual Difference
Theory, Social Dependency Theory, Cultivation Analysis, Uses and Gratification Approach,
Diffusion of Innovation Theory.
Media and Public Opinion: Agenda Setting Theory, Framing, Priming and Stereotyping, Spiral of
Silence Theory.
Psychological Approach: Balance Theories- ABX Model, Heider's Theory, Congruity Theory,
Dissonance Theory, Learning Theories, Media and Social Learning Theory.

Module IV
Critical and Cultural Approach to Mass Communication
Media and Technology: Technological determinism, The Toronto School, Havelock,
Harold Innis, Marshall MclLuhan and his conceptualizations,  New  Media  and
Information Society.
Media and the Power: Marxist Approach to Media Content and Industry, Frankfurt School,
Chomsky and Propaganda Model. Political Economy of Indian media.

Media and Culture: Media and Popular Culture, Cultural Imperialism, Birmingham
School, Hall's Reception Theory, Gerbner and Cultural Analysis.
Media and Meaning making, Attitude, Persuasion, Propaganda, The Chicago School and

symbolic interactionism.

Module V
Mass Communication and the Marginalized
Mass Communication and Gender: Masculinity, femininity and mass communication:
Representation in content and decision making. Feminist approach to media. Media and the
Transgender and Gender Nonconforming (TGNC).
Mass Communication and the Subaltern: Indian media and caste: The question of portrayal and
representation.
Mass Communication and the Minorities: Media and religious/ethnic/linguistic minorities.
Media and Indian Diaspora, Malayalam Media abroad.

Module VI
Mass Communication in Digital Era
Origin and development of digital media. Media convergence, Characteristics of digital media.
Issues of production, access, audience, interactivity, multi-mediality, hyper textuality, data and
knowledge, privacy, surveillance, absence of gatekeeping, real-time experience, self-expression,
content and copyright.
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Social Media Networks (SMNs), Political economy of SMNs. Post Truth Era and the challenges of
Disinformation & Misinformation.

CORE TEXTS

1.

McQuil, Denis (2005). McQuail's mass communication theory (sth ed.). London: Sage
Publications.

2. McQuail, D, & Windahl, S. (2013). Communication models for the study of mass
communication. Routledge, London.

3. DeFluer, Melvin and Ball-Rockeach, Sandra (2018). Theories of mass communication. Longman,
New York.

4. Baran, Stanley Jand Davis, Dennis K. (2018). Mass Communication theory: Foundations, ferment
and future (8" ed.). Wadsworth Cengage Learning. New York.

SUGGESTED READINGS

1. Mills, Brett and Barlow, David M. (2012). Readings in media theory: Thinkers, approaches and
contexts (2™ ed.). Routledge, London.

2. Rosenberry, Jack and Vicker, Lauren (2021) (eds.). Applied mass communication theory: A

qguide for media practitioners. Routledge. New York.

3. Fisk, John. (2010). Introduction to communication studies. Routledge, New York.

4. Devito, Joseph A. (1982). Communicology: An Introduction to human communication. Harpin
Collins. New York.

5. Trenholm, Sarah. (2020). Thinking through communication. An introduction to the study of human
communication. Routledge, New York.

6. Harris and Sanborn. (2018): A cognitive psychology of mass communication (8" ed.). Routledge:
New York.

SUGGESTED LINKS

IS NN

https://www.poynter.org/

https://www.pewresearch.org/

https://reutersinstitute.politics.ox.ac.uk/
https://knightfoundation.org/programs/journalism/
https://www.asianmedia.org/acj/wp-content/uploads/2020/04/English.pdf
https://www.communicationtheory.org/
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SEMESTERI

JMC1C 02: REPORTING & EDITING NEWS

Semester Category Class Credits Hours per Week
| Core Theory 4 4

COURSE DESCRIPTION

The course seeks to explain the basic concepts of news so as to enable students to report different types
of news in various settings and scenarios. Theoretical and practical aspects of news writing are covered
while imparting hands-on training in reporting and editing. The course also focuses on editing news and
the principlesinvolved in layout and designing. The course has a contemporary emphasis on convergence
journalism and writing styles and editing techniques for the print, broadcast and digital media.

COURSE OUTCOMES (COs)
At the completion of the course, the learners shall be able to:

CO1: Identify news and report it professionally following the trends in the field

CO2:  Gain proficiency in news writing in different styles and find gainful employment

CO3:  Understand the organizational structure of news media, workflow of news production, and
roles and responsibilities of media professionals.

CO4:  Gainan understanding of the ethical issues in reporting and editing

COs:  Edit news stories, give headlines and design pages

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOq
CO1| M S S S M L S S L
CO2| S S S S L L S S M
Co3| L M S S L L M M L
CO4| S S M M S M S L S
COs | M S S S L L M S L

S=Strong, M= Medium, L= Low
SYLLABUS

Module
Understanding News
Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, 2015, Part 1, Cengage
Learning.
Module Il
Sourcing news
Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Part 2, engage
Learning.

Module Il
Constructing News stories
Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Part 3, Cengage Learning.
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Module IV

English for Journalists

Parts of speech, sentence structures, tense in news writing; negative and double negative
expressions, adjectives, modifiers, split infinitives, subject and verb agreement, attribution and
identification of sources, punctuation, paraphrasing and transition devices in news writing,
current trends in journalistic writing.

(English for journalists by Winford Hicks, published by Routledge is suggested as core reference
source for this module. Grammar exercises shall be given as assignments)

Module V

Newsroom Structure

News bureau management, Organizational structure of news media, work flow of news
production, roles and responsibilities of media professionals, Desk and field interaction, types of
reporters- local, national, foreign and specialist reporters. Freelancing.

Module VI

Editing and Design

Editing principles, proof reading, checking facts and figures, localizing and contextualizing news.
Selectivity and ranking news. Subbing, copy fitting, rewriting, summarizing and abstracting.
Headlines: types, functions and techniques. Picture selection, photo editing and captioning.
Basics of Design, Fonts, Columns. Newspaper design: types, principles, elements, colour
management, design and layout trends.

(Assignments shall be given after theory classes).

Smith, R F & O’Connell, L M. (2004), Editing Today, 2™ ed, Surjeet.

CORE TEXTS
1. Rich, C. (2015). Writing and reporting news: A coaching method, 8™ ed, Cengage Learning.
2. Harcup, T. (2013). Journalism: Principles and practice (2" ed.). Sage.
3. Smith, RF. & O’Connell, L M. (2004). Editing today (2" ed.). Surjeet.
4. Bowles D A& Borden D L. (1996). Creative editing for print media (2™ ed.). Wadsworth.
5. Turner, B& Orange R. (2013). (eds.). Specialist journalism. Routledge.
6. Whitaker, W. R. et al. (2013). Media writing: Print, broadcast, and public relations. Routledge.
7. Busa, G. (2013). Introducing the language of the news: A student’s guide. Routledge
SUGGESTED READINGS
1. Burgh, H. D. (2005). Making Journalists. Routledge.
2. Randall, D. (2011). The Universal journalist (4" ed.). Pluto.
3. Reporter without Borders: Safety guide for journalists. A handbook for reporters in high-risk

environments UNESCO.

4. Posetti, Julie. Protecting journalism sources in the digital age. UNESCO

5. Posetti, J. and Matthews. A. short guide to the history of ‘fake news’ and disinformation. |CFJ.
SUGGESTED LINKS

1. https://rsf.org/en/actions/reports-and-statistics

2. https://un un .org/ark:/48223/pf 2

3. https://unesdoc.unesco.org/ark:/48223/pf0000243986_eng
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SEMESTERI

JMC1Co3: HISTORY OF MEDIA

Semester | Category | Class | Credits | Hours per Week
| Core Theory 3 3

COURSE DESCRIPTION

This course introduces and foregrounds various debates on historiography, colonialism, Community
formations, nation, nationalism, and post-colonial nation-making processes vis-a-vis research on
histories of media. The course will explore multiple dimensions relating to histories of media and their
representative and constitutive roles in imagining and making possible various social formations
premised on the nation, region, religion, gender and caste in India. The main objective of this course is to
develop a critical and comprehensive understanding of the rise and growth of various media
technologies, their interactions with societies in different socio-cultural and political contexts and
interrelated processes by which information is diffused. The course seeks to perform this task by
historicizing media and their modes of existence in India at different points in time. Divided into five
modules, the course through lectures, readings, and class assignments would place the history of media
in the broader conception of the social history of communication.

COURSE OUTCOMES (COs)
After successfully completing this course, students will be able to:

CO1:  Develop a historical consciousness of the origins and growth of different  media

CO2: Enlarge and enrich their understanding of communication practices from a historical perspective
CO3:  Cultivate an in-depth understanding to think and analyze the media as a social institution

CO4: Become more astute media consumers

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S M M S S L L S
CO2 S S L S S S L L S
CO3 S S M S S S M L S
CO4 S S S S S S S S S

S=Strong, M= Medium, L= Low
SYLLABUS

Module
Media as History
Defining history and medig; history and historiography; writing history in India and historical
imaginations; media historiography- approaches to media history; media and historical method;
media as a key site of historical experience and analysis; media and historical changes; history as
communication problem.
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Module Il

Media as Deep Past

Orality and writing; scribal and manuscript cultures; pre-colonial media and literary cultures;
circulation of texts and traditions in pre-colonial India; folklore and performative traditions;
literary networks; media and cultural history; indigenous public spheres.

Module Il

Media as Empire

Emergence of print in Europe; printing revolution and the rise of mass media; early print cultures
in India; colonialism and technologies of communication; colonialism and communication order
in British India; media and colonial governance; British press and news reporting in colonial India;
print and Christian missionaries; propaganda and the British empire; coming of cinema; early
history of broadcasting.

Module IV

Media as Resistance

Formation of public spheresin colonial India; print and social awakening; press in India’s freedom
struggle; media and social formations; media and nationalist imaginations; Gandhi and his
media; print and rise of vernacular; cinema and invention of the national audience; broadcasting
and people.

Module IV

Media as State

Language policy and the rise of vernacular media in independent India; media and nation making;
media and development; state-owned media in India; media during emergency: community
medig; religion- media intersection in India; transition from statist to consumerist media; media
and globalization; media and emerging digital cultures in India.

CORE TEXTS

1.

10.

11.

Paddy Scannell, History, media, and communication in A Handbook of Media and Communication
Research

Tumber, Howard (2008) Journalism, Critical concepts in media and cultural studies. Routledge,
UK (chapters 6,7& 8)

Stuart Blackburn and Vasudha Dalmia, India’s Literary History: Essays on the Nineteenth
Century, Delhi: Permanent Black, 2004.

Abhijit Gupta and Swapan Chakravorty (2004), Print areas, Permanent black, Delhi

Selected chapters from Eisenstein, E. L. (2012). The Printing Revolution in Early Modern Europe
(2nd ed.). Cambridge: Cambridge University Press. http://doi.org/10.1017/CB09781139197038
Colonial Rule and the 'Informational Order' in South Asia / C. A. Bayly in the transmission of
knowledge in South Asia: essays on education, religion, history, and politics | edited by Nigel Crook
Bonea, Amelia. The News of Empire: Telegraphy, Journalism, and the Politics of Reporting in
Colonial India, c. 1830-1900. New Delhi: Oxford University Press, 2016.

Milton Israel, Communication and power Propaganda and the press in the Indian nationalist
struggle, 1920-1947,

Arvind Rajagopal (2009) The Indian Public Sphere readings in media history, OUP; Delhi
Sudhir Mahadevan. A Very Old Machine: The Many Origins of the Cinema in India, 1840-1930.
Albany: SUNY Press, 2015. 256 pp. $27.95 (paper), ISBN g78-1-4384-5829-8.

India’s Newspaper Revolution: Capitalism, Politics and the Indian-Language Press, 1977-99.
London: C. Hurst & Co. 2000
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12. Arvind Singhal, Everett M. Rogers India's communication revolution : from bullock carts to cyber
marts,

13. Sanjay Asthana, India’s State-Run Media: Broadcasting, Power, and Narrative, Cambridge, UK:
Cambridge University Press, 2019, 210 pp

14. Selected chapters from Nadig Krishnamurthy, Indian Journalism Origin, growth and
Development of Indian Journalism: From Ashoka to Nehru, Mysore University, 1966.

15. Selected chapters from Parthasarathy, R. (1989) Journalism in India- From the Earliest Time to
the Present Day. New Delhi: Sterling Publishers Pvt. Ltd.

16. Vakkile lokangal ached malayalatthinte 200 varshangal, Arya, K. Shaji Jacob, Sreekumar, AV,
Sahithya Prasadhaka Sahakarana Samgham, Kottayam.

17. Other Voices: The Struggle for Community Radio in India; Authors, Vinod Pavarala, Kanchan K
Malik

18. Amir Ali. (2001). Evolution of Public Sphere in India. Economic and Political Weekly, 36(26), 2419~
2425. http://www.jstor.org/stable/4410806

19. Woods, P. (1995) 'Film Propaganda in India, 1914-23; Historical Journal of Film, Radio &
Television Vol. 15/4 (pp.543-553)

SUGGESTED READINGS

1. Robert Darnton, What is the history of books?

2. M. Madhava Prasad, Film history as cultural history, Journal of the Moving Image

3. Christopher Pinney, The Look of History, The power of the Aesthetic, in New Cultural Histories of
India Materiality and Practices. Edited by Partha Chatterjee Tapati Guha-Thakurta Bodhisattva
Kar

4. Williams, Raymond. 1974. Television and Cultural Form. New York: Schocken Books.

Read: Chapter 1, introduction and sections A ("Versions of Cause and Effect in Technology and
Society" & B ("The Social History of Television as a Technology"), & chapter 5, section C, “The
Technology as a Cause.”

5. Benedict Anderson (1991), Imagined Communities Reflections on the origin and spread of
nationalism, Verso, London

6. Najaf Haider, Manuscript production and preservation in Medieval India, Journal of the Asiatic
Society, Vol. LIl, No.1, 2010.

7. Alam, M., & Subrahmanyam, S. (2004). The Making of a Munshi. Comparative Studies of South
Asia, Africa and the Middle East 24(2), 61-72. https://[www.muse.jhu.edu/article/181648.

8. Kumar, Udaya. (2007). The public, the state and new domains of writing: On Ramakrishna
Pillai’s conception of literary and political expression. Tapasam: A Quarterly Journal of Kerala
Studies, 2(3—4),

9. Arunima, G. (2006). Imagining communities—differently: Print, language and the “public
sphere” in colonial Kerala. Indian Economic Social History Review, 43(1), 63—76.

10. Muraleedharan, T. (2005). National interest, regional concerns: Historicizing Malayalam
cinema. Deep Focus, January—May, 85—9¢5.

11. " Family Photographs: Visual mediation of the Social". Critical Quarterly, Vol. 56, No. 3.1-20,
October 2014.

12. Girija K P Print Media and Indigenous Medicine: Imprinting Ayurveda in Twentieth-century
Kerala in Mapping the History of Ayurveda Culture, Hegemony and the Rhetoric of Diversity,
Routledge.

13. Peter Manuel, Democratizing Indian Popular Music: From Cassette Culture to the Digital Era,

14. Mazzarella, W. Beautiful Balloon: The Digital Divide and the Charisma of New Media in India,
November 2010American Ethnologist 37(4):783 - 804, DOI:10.1111/].1548-1425.2010.01285.X

15. Chaudhuri, M. (2010). Indian media and its transformed public. Contributions to Indian
Sociology, 44(1—2), 57—78. https://doi.org/10.1177/006996671004 400204

16. Roy, Srirupa (2011) “Television News and Democratic Change in India”, Media, Culture and

Society.33(5): 761777
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17.

18.

19.

20.

21.

22.

23.

24.

Kumar, S. (2010). Globalization, Media Privatization, and the Redefinition of the “Public” in
Indian Television. BioScope: South Asian Screen Studies, 1(1), 21—25.
https://doi.org/10.1177/097492760900100105

Pragya Dhital (2019) Media satyagraha in the broadcast age: underground literature and
populist politics during the Indian internal emergency of 1975-1977, Interventions, 217, 942-
958, DOI: 10.1080/1369801X.2019.1585908

Vasudevan, Ravi. (1993). The epic melodrama: Themes of nationality in Indian cinema. Journal
of Arts and Ideas, Nos 25-26 (December), 55—70

Jabir P. Early print advertisements in Kerala: Forms, mediation and perceptions.

Lelyveld, D. (1995). Upon the subdominant: Administering music on All India Radio. In Carol
Breckenridge and Arjun Appadurai (Eds), Consuming modernity: Public culture in a South Asian
world (pp. 49-65). Minneapolis: University of Minnesota Press

Christopher Pinney; Civil Contract of Photography in India. Comparative Studies of South Asia,
Africa and the Middle East 1 May 2015; 35 (1): 21-34. doi: https://doi.org/10.1215/1089201X-
2876068

Radhakrishnan, R. (2015). Thiruvithamkoor, Malabar, Kerala: Speculations on the Regions in
“Regional Cinema.” BioScope: South Asian Screen Studies, 6(2), 126—144.
https://doi.org/10.1177/0974927615600622

Jeffrey, Robin. (1997) Advertising and Indian-Language Newspapers: How Capitalism Supports
(Certain) Cultures and (Some) States, 1947-96, Pacific Affairs, Spring, 1997, Vol. 70, No. 1

(Spring, 1997), pp. 57-84.
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SEMESTERI
JMC1 Cog4: MEDIA LAW, POLICY & ETHICS

Semester Category Class Credits Hours per Week

| Core Theory 3 3

COURSE DESCRIPTION

This course will introduce law and ethics as two key influencing factors in shaping media policies and
practices in the modern world. The course will provide an overview of Indian legal system, salient features
of Indian constitution and their implications for media practices in India. The course will also discuss in
detail the existing media laws, their historical evolution, policy/regulatory bodies, professional
associations and how they operate. The objective of the course is to provide students of mass
communication and journalism with a framework by which to understand, analyze and act upon the legal
and ethical issues media practitioners encounter. By doing so, the course aims at equipping them to
gather information and produce media content in various forms and formats without violating existing
laws and ethical concerns. The course will also give emphasis on the rapidly changing and complex media
environment made possible by the advancement in and convergence of information and communication
technologies, and the legal and ethical concerns it generates. Thus, the attempt of the course is also to
develop a framework for the analysis of the intersection of law-sate- society relation as it is performed in
media practices. Divided into four modules, this course includes lectures, readings and discussions and
debates around case studies.

COURSE OUTCOMES (COs)
After successfully completing this course, students will:

CO1:  Have agrounding in the laws and requlations that govern various aspects of media
practice

CO2: Articulate, defend and act upon the legal rights, ethical values, and responsibilities of a media
practitioner under various legal systems

CO3:  Understand how legal institutions and policy bodies operate

COg4:  Produce media content within the framework of existing rules, regulations and ethical concerns
charted out by various legal and professional bodies

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

COs | PSO1 [ PSO2 | PS03 | PSO, | PSO5 | Pso6 | PSOy | Psos | Psog
cor| s S S M S M S L S
co2| s S S S M M S L M
co3| M S S M L L S L L
Cos| s S S S M M S L L

S=Strong, M= Medium, L= Low
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Module

Module

Module

Module

I

Media and the Indian Constitution

Law as a social institution, legal system/s in India, hierarchical patterns, an overview of Indian
constitution—history, substance and content; sources of law- custom, precedent, statute; types
of laws; fundamental rights, directive principles; federal structure of India; legislative and
judiciary; contempt of court, constitutional framework of media; article 19 and freedom of
speech and expression- ideals, cases, limitations and criticisms; scope of media within article 19;
idea of fourth estate; right to privacy; article 19 (2) and limits of freedom of speech and
expression; defamation; civil and criminal defamation; Indian Penal Code and communication
related provisions; libel and slander; fair comment; indecency, obscenity and pornography; right
to privacy; rights of women and children; contempt of courts act and its amendments.

|

Media Policy and the State

Media as an object of policy making; media policy: contours and concerns; administrating media
in colonial India; state and information in Independent India; press- state relationship; early policy
debates on the press; press commissions; media systems and structures; media organizations
under the ministry of information and broadcasting; media and the question of autonomy in
India: television and the Indian state; Doordarshan to Prasar Bharati; programming policies of
Indian state-owned media; media policy in the time of liberalized economy; media and
authoritarian regimes; ccommunication policies in the digital age- issues, challenges and the
Indian experience; major communication/media policies.

If

Media Laws

First Press Regulation, 1799; Gagging Act,1857; Press and Regulations of Books Act,1867; Indian
Press Act,1910; Vernacular Press Act,1878; Official Secrets Act 1923; Cinematography Act 1952
and its amendments; Delivery of Books and Newspapers (Public Libraries) Act, 1954; Newspaper
Price and Page Act, Working Journalists Act, 1955; Young Persons (Harmful Publications)
Act,1956; Parliamentary Proceedings Act,1956; Working Journalists (Fixation of rates and wages)
Act, 1958; Press Council ff India Act,1965 and its amendments ; Delivery of Books and
Newspapers Act, 1954; Indian copyright Act 1957 and its amendments; Prasar Bharati
Act,1990; Cable TV Network (Regulation) Act 1995; The Information Technology Act, 2000 and
its amendments; Freedom of Information Act 2002, Right To Information Act, 2005; major legal
battles in India involving media institutions/journalists.

\%

Ethical Issues and Concerns

Ethical/moral reasoning and its basis in philosophy; truth and ethics in journalism; news
gathering and the rights (and responsibilities) of journalists; sources- over reliance on single,
partisan sources; dealing with professional-source relationships; confidential sources; conflicts of
interests; fact verification; fake news and misinformation; sting operation, undercover reporting,
fake news, data compromise; bias; issues related to privacy; media trial; promoting candidates
in political campaigning; sensationalism and speed; reporting hate speech and violence; death,
violence and bloodshed in news photography; women, children and minorities in media,
plagiarism; professional codes of conduct; from moral reasoning to legal technical rationality;
canonical ethics cases in journalism.
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CORE TEXTS

1. Jain, M. P, Naiduy, D. S., &Chelameswar J. (2018). Indian Constitutional Law. Lexi Nexis Vol | and
Il

2. Philip, M. (1987). Ethical Journalism: A Guide for Students, Practitioners, and Consumers. New
York: Longman.

Das, B. D. (2010). Law of The Press (5th ed.). Lexis Nexis.

3. Virmani, A. (2000). A Communications Policy for the 21st Century. Economic and Political
Weekly, 35(23), 1907—1910. http://www.jstor.org/stable/4409355

4. Liang, L. Free speech and expression in the Oxford handbook of the Indian constitution edited
by Sujit Choudhry and Madhav Khosla and Pratap Bhanu Mehta

5. Broadcasting Reform in India: Media Law from a Global Perspective by Stefaan Verhulst,
Monroe Price

6. Parthasarathi, V. (2014). On the Constituted Contexts of Public Communication: Early Policy
Debates on the Press in India. Media International Australia, 152(1), 77—

86. https://doi.org/10.1177/1329878X1415200109

7. Clifford Block, Dennis R. Foote, John K. Mayo (1979) Site Unseen: Implications for Programming
and Policy Journal of Communication, Volume 29, Issue 4, December 1979, Pages 114—

124, https://doi.org/10.1111/j.1460-2466.1979.tb0o1752 X

8. Ryan, Timothy (1990) At the Barricades: Press-State Relations in Modern India Comparative
Studies of South Asia, Africa and the Middle East 10 (1): 54—60.
https://doi.org/10.1215/07323867-10-1-54

9. Menon, Sidhartha (2004) India’s convergence policy within its communication sector: A long
road ahead Government Information Quarterly 21(3):319-336 DOI:10.1016/[.4iq.2004.04.006

10. Jeffrey, R. (1994). Monitoring Newspapers and Understanding the Indian State. Asian
Survey, 34(8), 748—763. https://doi.org/10.2307/2645262

11. S. Bharathur, (2020) Digital India-Communication Policy, Issues and Challenges in Lumina 14
(1), 20-36

12. Kumar, K. (2003) Mixed Signals: Radio Broadcasting Policy in India; Economic and Political
Weekly, Vol. 38, No. 22 (pp. 2173-2182)

13. Ganguly M., & Ganguly, B. (1990), Prasar Bharati Bill: Critical Assessment; Economic and
Political Weekly, Vol. 25, No. 10 (pp. 484-488)

14. Mehta, N. (2008) The State in a Box, Indian Television (1959-1991), in India on Television; Harper
Collins, New Delhi (pp. 24-55)

15. Kumar, S. (2006) From Doordarshan to Prasar Bharati: The Search for Autonomy in Indian
Television in Kumar. S., Gandhi meets Primetime: Globalization and Nationalism in Indian
Television; University of lllinois Press, Urbana and Chicago (pp. 23-54)

16. Lelyveld, D. (1996) Upon the Subdominant: Administering Music on All India Radio; Social Text
No. 39 Summer (p.111-127)

SUGGESTED READINGS

1. Moore, R. L. Mass Communication Law and Ethics. London: LEA.

2. Dixit, A. K. Press Laws and Media Ethics. New Delhi: Reference Press.

3. Overbeck, W. Major Principles of Media Law. UK: Thomson Wadsworth.

4. Liang, L. (2011). Media’s Law: From Representation to Affect. BioScope: South Asian Screen
Studies, 2(1), 23—40. https://doi.org/10.1177/097492761000200104

5. Liang, L. The Public is Watching: Sex, Laws and Videotape and A Guide to Open Content
Licenses.

6. Raminder Kaur, William Mazzarella Censorship in South Asia: Cultural Regulation from Sedition

to Seduction
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10.
11.
12.

13.

14.

15.

16.

17.

18.

19.

Napoli, M Philip. (2011) Diminished, Enduring, and Emergent Diversity Policy Concerns in an
Evolving Media Environment International Journal of Communication 5 (2011), 1182-1196 1932—
8036/20111182

Liang, L., Suresh, M. & Malhotra, N. (2006) The public is watching : sex, laws, and videotapes
PSBT, New Delhi.

Anderson, M. R. and Guha, S. Ed. 1998. Changing Concepts of Rights and Justice in South Asia
Delhi: Oxford University Press.

Cover, R. (1996). Violence and the word. Yale Law Review, 95(July 1996), 1601.

Christopher Meyers Journalism Ethics: A Philosophical Approach

Peck, LA, & Reel, G.S. (2013). Media Ethics at Work: True Stories from Young Professionals (1st
ed.). New York: CQ Press

Black, J. and R. Barney, eds., (2002). “ Search for a global media ethic.” [Special issue] Journal of
Mass Media Ethics, 17(4).

Pinkerton, A. (2008) Radio and the Raj: Broadcasting in British India (1920-1940); Journal of the
Royal Asiatic Society (Series 3) Vol. 18/2(pp.125)

Rajagopal, A. (1993) The rise of national programming: the case of Indian television; Media
Culture Society Vol.15/1 (pp. 91-111)

Sarabhai,V.,(1974)Television for Development in, in Chowdhry, K.(ed.)Science Policy and
National Development, ICSSR and Vikram Sarabhai Foundation: Ahmedabad
Verghese,B.G.(1977)The Media in a Free Society: Proposals for Restructuring; Economic and
Political Weekly Vol. 12/18 (pp. 731-740)

Kenneth Thompson and Anita Sharma (1998) Secularization, Moral Regulation and the Mass
Media Source: The British Journal of Sociology, Vol. 49, No. 3, pp. 434- 455

William Mazzarella (2009). Making Sense of the Cinema in Colonial India, in Censorship in South
Asia: Cultural Regulation from Sedition to Seduction 63-86 , Indiana University Press.
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SEMESTERI
JMC1C o5: GRAPHIC DESIGN

Semester Category Class Credits Hours per Week
| Core Practical 2 4

COURSE DESCRIPTION

This intensive practical course covers the fundamentals of graphic art and design for the creation,
reproduction, and distribution of visual messages. Students will learn how to use industry-standard
graphic design tools, as well as advanced designing techniques. Students will be taught how to create
designs for multi-platforms such as print, web, and video. Several short- and long-form projects will guide
students through the process of conceptualizing, visualizing, and creating designs. This course explores
the fundamental concepts and applications of vector and raster graphics and helps learn the basics of
computer-aided illustration. It also introduces students to basic hardware and software, standard input
and output devices, and basic troubleshooting in a graphic design environment.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Employ tools and technologies in the creation, reproduction and distribution of visual messages
CO2:  Exhibit a thoughtful application of the elements and principles of visual design, colour theory,
information hierarchy and typography to successfully communicate narratives, concepts,
emotions, and/or identities across a variety of media
CO3:  Employ best practices and management in the design profession and within a collaborative
work environment
CO4: Demonstrate critical thinking and problem-solving skills for project planning, design and
creation
COs5: Communicate clearly in visual, verbal and written forms using techniques appropriate for the
intended audience
OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S L S S M L S L
CO2 L S S S S L L S L
CO3 L S S S S L L S L
CO4 M M M M S L L M M
Cos | L S S S M L L L L

S=Strong, M= Medium, L= Low

SYLLABUS
Module |

Typewriting and Word Processing
At the end of this module, the learner should be able to type in Malayalam and English at a
moderate speed and be familiar with basic operations in word processing and formatting.

32



Module I
Ideation to Design Prototype and Project
This module will give the learner training in applying design theories and principles to define and
solve design problems. It also helps the learners to understand basics of typography, identify the
relationship between colour, typography, composition and layout, develop multiple designideas,
identify image sources, choose colour modes, manage colours and critique designs, sketch, and
design for a specific audience.

Module Il
Basics of Computer Graphics
This module will give the learner a basic knowledge about digital image, raster and vector
graphics, file types, and graphic designing software.

Module IV

Image Editing and Design

At the end of the module, the learner should be able to do the following using a raster image
editing software:

e Importing and working with various file formats
* Working with layers

* Retouching photos

e Sharpening photos

* Adjusting brightness and contrast

* Adjusting levels and colours

» Cropping, resizing, and straightening images

e Transforming images

e Creating watermarks

e Using filters

Module V
Vector Graphics-Art and lllustration
At the end of the module, the learner should be able to do the following using vector
graphics software:

e Vector artwork

e Raster to vector artwork

* Painting

e Using swatches

* Drawing and modifying lines

* Drawing and modifying shapes

e Creating and modifying text

e Creating patterns

e Outputting for web, video and print

Module VI
Creating Comprehensive Design
At the end of the module, the learner should be able to do the following using raster and vector
graphics:

* Combining multiple images
e Creating comprehensive designs
* Preparing images and graphics for web, print, and video
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e Creating interactive documents
e Creating comprehensive artwork for web, print and film
* Exporting multiple versions of the artwork for different screens

Module VII

Layout and Pagination
At the end of the module, the learner should be able to do the following works related to
newspaper/magazine layout and pagination using proprietary/open layout and page design software:

e Using design techniques to generate interest

* Page make-up

e Editorial design

* Importing text

* Designing of typographical matter

* Designing multicolumn and multi-page layouts
* Working with colour themes

* Providing clear navigation

» Using design to differentiate content

e Using character and paragraph styles

e Putting text on a path

e Transforming objects

* Designing of pictorial matter

* Adding captions

* Designing nameplate

* Cover page design

e Creating templates

e Exporting a page layout as an interactive document

Module VI

Media Production

The outcome of this module is to produce the following using the skill set acquired during the
delivery of the last four modules.

The learner shall design the following and submit them as part of the lab record for internal evaluation
in soft/hard copies.

* [ 0go

® Brochure/Poster/Advertisement (One each)

* Magazine (Minimum 16 pages including front and back covers)
* Newspaper (One front page)

SUGGESTED READINGS:

1. Sarkar, N.N. (2013). Art and print production. Oxford University Press.

2. Bartholomew, J., & Rutherford, S. (2013). The design student’s handbook: Your essential quide to
course, context and career (1* ed.). Routledge.

3. Lupton, E., & Phillips, J. C. (2015). Graphic design: The new basics (2" ed.). Princeton
Architectural Press.

4. Chavez, C, & Faulkner, A. (2021). Adobe Photoshop Classroom in a book (1™ ed.). Adobe Press.

5. Wood, B. (2021). Adobe [llustrator classroom in a book (1™ ed.). Adobe Press.

6. Anton, K. K., & DelJarld, T. (2021). Adobe InDesign classroom in a book (1st ed.). Adobe Press.
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7. Dabner, D., Stewart, S., & Vickress, A. (2020). Graphic design school: The principles and practice of
graphic design (7" ed.). Wiley.

8. Lupton, E. (2010). Thinking with Type, 2nd revised and expanded edition: A Critical guide for
designers, writers, editors, & students (Expanded ed.). Princeton Architectural Press.

SUGGESTED LINKS
https://helpx.adobe.com/in/photoshop/tutorials.html

https://helpx.adobe.com/in/illustrator/tutorials.html
https://helpx.adobe.com/in/indesign/tutorials.html

https://newspaperdesign.in

https://garciamedia.com/

CARE SR
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SEMESTERI

JMC 1C 06: PROFESSIONAL COMMUNICATION

Semester Category Class Credits Hours per Week
| Core Practical 2 4

COURSE DESCRIPTION

Effective communication is a vital pre-requisite for successful professional and academic life. Objective
of this course is to equip students with necessary skills to develop and present ideas in interpersonal and
group communication settings for professional and academic purposes using digital and non-digital tools
and techniques. The course focuses on skills for active listening and comprehension, effective reading
and summarization, creative ideation and visualization, flawless writing and documentation from a
design thinking approach.

COURSE OUTCOMES (COs)
After the successful completion of the course, learners should acquire:

CO1  Skills for active listening and comprehension required for interpersonal and group
communication settings

CO2  Ability to participate in various team settings with effective oral and visual presentation skills

CO3  Reading skills to analyze, interpret and summarize a variety of textual contents

CO4  Writing skills required for professional and academic purposes

COs  Skills for professional documentation with a design thinking approach

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S S S L L S L L
CO2 S S S S S L S L L
CO3 S S S S S L S L L
CO4 S S S S S L S L L
COg S S S S M L S L L

S=Strong, M= Medijum, L= Low
SYLLABUS

Module
Professional Communication: Conceptual Framework
Professional Environment and Communication Etiquettes
7 Cs of Communication
Active Listening and Effective Reading Skills
Verbal and Non-verbal Communication
Interpersonal and Group Communication Skills
Storytelling Skills

Module Il

Writing Skills for Successful Professional Life
Grammar, Citation, Styles and Ethics
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Writing skills: Process centric approach- Pre-writing, writing and post-writing.
Form and Content Analysis:

e Office correspondence - Emails, Letters, Memos etc.

e Marketing and Promotion Materials- Posters, Fliers, Notices etc.

e Resumes, Profiles, Portfolios and Interviews

e Reports, Reviews and Proposals

e Student Papers and Research Articles

Module Il
Professional Communication: Design Thinking Approach
Introduction to Design Thinking
Document Design
Visual Communication Skills
Data Visualization Skills

Module IV
Presentation Skills
Oral presentation Skills
Presentation before Camera
Small Group and Classroom Presentations
Presenting in Conferences and Seminars
Public Speaking Skills

Module V
Personal Branding and Networking Skills
Personal Branding as a Communication Professional
Digital Media Literacy
Social Media for Personal Branding, Social Media for Networking

Proposed Classroom Strategy:

Being a skill-oriented practical course, the teacher/s shall deliver each module clubbing appropriate lab
activities given below:

Lab Activities

Written: Letter writing, CV writing, term paper writing etc., Attending meetings and preparing
minutes. Vocabulary building assignments.

Spoken: Phonetics, multimedia feedback system, mirroring, elevator pitch, telephone etiquette,
exercise in presentation with emphasis on body language and use of visual aids.

Listening: Exercises based on audio materials like podcasts, films and YouTube.
Reading: Reading practice with the help of Audio-Visual Aids, reading and comprehension skills.

Mock interview and Debate/Group Discussion: Intensive practice.

CORE TEXTS:
1. Balzotti, Jon. (2022). Technical communication: A design centric approach. Routledge.
1. Lucas, Stephen E. (2012). The Art of Public Speaking (10th ed). McGraw Hill.
2. Pearson Education. (2015). Training in interpersonal skills: Tips for managing people at work (6™
ed.). Pearson India.
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3. Pearson Education. (2015). The ace of soft skills: Attitude, communication and etiquette for success
(1*' ed.). Pearson India.

4. Rizvi, Ashraf. (2017). Effective Technical Communication (2™ ed). McGraw Hill.

5. Ganguly, Anand. (2016). Success in interview (5™ ed). Rupa.

6. Goodheart-Willcox. (2017). Professional communication (1* ed.).

SUGGESTED LINKS

1. https://www.xavier.edu/communicationdepartment/documents/ListeningStylesFINAL.pdf
https://
www.mandel.com/blog/what-are-the-four-listening-styles
https://www.adelaide.edu.au/writingcentre/sites/default/files/docs/learningguide-
activelistening.pdf

4. https:/fintegrity.mit.edu/handbook/academic-writing/avoiding-plagiarism-paraphrasing

5. https://integrity.mit.edu/handbook/academic-writing/avoiding-plagiarism-choosing-whether-
quote-or-paraphrase

6. https://integrity.mit.edu/handbook/academic-writing/summarizing

7. https://www.weber.edu/wsuimages/vetsupwardbound/StudySkills/SQ3Rmethod.pdf

8. https://[www.youtube.com/watch?v=1J8SorWo6-g

9. https://students.dartmouth.edu/academic-skills/learning-resources/learning-
strategies/reading-techniques

10. https://mcgraw.princeton.edu/active-reading-strategies

11. https://www.youtube.com/watch?v=2z3QUoMQiKQ

12. https://quides.library.harvard.edu/sixreadinghabits

13. https://www.youtube.com/watch?v=BcV64lowMIA
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SEMESTERI

JMC 1A 01: INDIAN CONSTITUTION: HISTORY, POLITICS & PRACTICE

: Hours per
Semester Category Class Credits Week
Ability Enhancement 2 (Credits Not
| Course Theory Counted) NA

COURSE DESCRIPTION

This course introduces three things; 1) how constitution of India came into existence and the socio-cultural
and political climates that shaped its historical formation; 2) philosophical basis and salient features of
constitution of India; 3) the life and career of constitution in post-independent India. The main objective
of this course is to equip journalism students with a macro level understanding of Indian constitution and
its works in post-independent India. While the reading list given below covers major themes to be
discusses in this course, additional readings are essential for the students to understand the subject in
detail and to develop multiple perspectives on the subject. Department Council or equivalent bodies are
free to prepare an alternative list of readings that serve the purpose.

COURSE OUTCOMES (COs)
After the successful completion of the course, the students should be able to:

CO1:  Develop a historically sensitive understanding of the Indian constitution

CO2:  Understand major themes and issues discussed in the Indian constitution

CO3:  Critically evaluate the working of the constitution in post-independent India

CO4: Develop a constitutional understanding of media practices and institutions in India

COs5:  Be more aware of their rights and responsibilities as citizens of India and act accordingly

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOq
CO1 L M S M S S S L M
CO2 | M S S S S L M
CO3 L S S S S S S L L
CO4 S S S S M M S L M
CO5 | M S S S M M S L L

S=Strong, M= Medium, L= Low
SYLLABUS
Module |

Historical Evolution

Sources of Indian constitution; socio-cultural and political conditions in pre and post independent
India; constituent assembly formation; constituent assembly- structure and participants;
constituent assembly debates;

Module Il
Core Concepts
Preamble; fundamental rights; rights to freedom; freedom of religion; secularism; federalism;
directive principles.
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Module Il
Post Independent Life
Constitutional supremacy VS parliamentary sovereignty; constitutional amendments;
emergency; affirmative actions; claims and contestations; judicial activism; post-liberalization
phase; constitutionalism and free speech; constitution, democracy and tyranny of the majority.

CORE TEXTS
1. Subhash kashyap- Our Constitution: An introduction to India's Constitution and constitutional
law, New Delhi, National Book Trust, 2001
2. Durga Das Basu- Introduction to the Constitution of India, New Delhi: Prentice-Hall of India,
2004
3. Madhav Khosla- The Indian Constitution Oxford India Short Introductions, New Delhi: OUP,
2012.
. Rajeev Bhargava (Editor) - Politics and Ethics of the Indian Constitution, New Delhi: OUP, 2008
5. Abhinav Chandrachud- Republic of Rhetoric: Free Speech and the Constitution of India
Gurgaon, Haryana, India : Penguin/Viking, an imprint of Penguin Random House, 2017
SUGGESTED READINGS
1. Sujit Choudhry, Madhav Khosla and Pratap Bhanu Mehta (Editors) 2016 The Oxford handbook
of the Indian constitution, OUP: UK
2. Ashuthosh Varshney- “Ethnic Diversities, Constitutional Designs, and Public Policies in India"
(with David Stuligross), in Andrew Reynolds, ed, The Architecture of Democracy: Constitutional
Design, Conflict Management, and Democracy, UK: Oxford University Press, 2002.
3. Austin, Granville. (1999). Working a democratic constitution : the Indian experience. New
Delhi; New York : Oxford University Press
4. Austin, Granville. The Indian constitution: Cornerstone of a nation. Clarendon Press, 1966.
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SEMESTERII

JMC 2C o1: MEDIA, CULTURE & SOCIETY

Semester | Category | Class | Credits | Hours per Week
I Core Theory 4 4

COURSE DESCRIPTION

This course will introduce key concepts, theories, methods and interpretative strategies generally used in
cultural studies. By doing so, the course will primarily address the following questions; How media
systems are integrated into and shaped by larger systems of power and ideology in a society; How cultural
practices and commodities are produced, circulated, consumed and how such cultural products are used
for the reproduction and maintenance of society in time. The course will perform this task by taking an
interdisciplinary approach that problematize the conceptual grids relating to media, culture and society.
Thus, the course will introduce students to historical and contemporary debates that lie at the intersection
of culture and society, mediated through diverse forms of signifying practices. Divided into six modules,
the course through lectures, readings and classroom assignments will make an attempt to contextualize
these debates in the contemporary Indian context. The course will interrogate common sense
assumptions of media influence against sociological explanations of the way the media works. Helps to
improve the skill of critical thinking, reasoning and argumentation

COURSE OUTCOMES (COs)
After successful completion of this course, students will be able to:

CO1:  Develop a critical awareness of how media systems are integrated into a larger system of power

CO2: Interpret cultural texts and practices from across the world with their complexities and nuances
and to write analytically about issues of race, class and gender in conjuncture with media systems

CO3:  Develop a non-essentialist understanding of people, cultures and societies

CO4: Form inter cultural understandings by facilitating communication with people from other
cultures, communities, regions, religions, caste and gender without any prejudice

COs5:  Become more responsible and sensitive media producers and consumers

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S M M S S M M S
CO2 S S S S S S S M S
CO3 S S M M S S S L S
CO4 S S M S S S S M S
COg S S S S S M S M S

S=Strong, M= Medium, L= Low
SYLLABUS

Module

Culture Studies; Early Debates
Defining culture; popular culture; the culture and civilization tradition; Leavisism; culturalism;
post world war second debates on mass culture; cultural turn in media studies; culture as body of
knowledge; Stuart Hall and the emergence of culture studies as a distinct field of inquiry.
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Module I

Culture Studies; Key Concepts and Scholars

Introduction to socio-linguistics; Ferdinand de Saussure; semiotics; language as social institution;
structuralism; Levi-Strauss, semiotics and myth; Roland Barthes; psychoanalysis; Jacques Lacan;
the imaginary; Post-structuralism; Jacques Derrida and deconstruction; meaning and difference;
Michel Foucault; genealogical analysis; discourse, power and discursive formation; Edward Said;
orientalism; question of other/othering; Pierre Bourdieu and cultural capital; taste and habitus;
Stuart Hall; representation.

Module Il
Culture Studies; Marxian Tradition
Classical Marxism; the Frankfurt school and critical theory; culture and capitalism; Louis Althusser
and his conceptualization of ideology; ideological state apparatuses; Antonio Gramsci and
hegemony theory; feminisms; radical, Marxists-liberal, dual system
Module IV
Identities and Belonging
Social construction of identities; race and racism; anti-racism and cultural politics; emergence of
gender as an analytic category; gender and sexuality; femininity and masculinity; heterosexuality
and homosexuality; queer studies; gender and cultural politics;  multiple identities;
intersectionality; subject position; subjectivization; identities and question of access;
marginalization and exclusion; identities and public spaces; prejudice, bias and stereotyping;
discrimination; politics of representation.
Module V
Nation, Nationalism and the Cultural Question; The Indian Case
Nation as an imagined community; understanding society and politics in India; linguistic
nationalism and regional identities; caste dynamics in contemporary India; Dalit popular; the
concept of minority and minority questions; minorities and popular culture; representation of
Dalits and minorities in popular culture; Dalit/minorities and political participation; religion and
popular culture.
Module VI
New Media and Cyber Culture
Web 2.0; cyberspace; virtuality; information society/network society; convergence; hyper
textuality; multimediality; connectivity and interactivity; convergence; digital media and
democratic openings; digital divide; new media identities; digital media and the marginalized;
resistance and cyber activism; new media and new social movements; online extremism; digital
media and right-wing populism; gaming cultures; simulation- simulacra; hyperreality.
CORE TEXTS
1. Williams, Raymond. Keywords: A Vocabulary of Culture and Society. New York: Oxford
University Press, 1976.
2. Hall, Stuart. Representation: Cultural Representations and Signifying Practices. London: Sage
1997
3. Dominic Strinati- An Introduction to Theories of Popular Culture, London: Routledge, 1995
4. Pramod Nair, An Introduction to New Media and Cybercultures., 2010, London: Blackwell.
5. Rukmini Bhaya Nair, Peter Ronald deSouza. Keywords for India: A Conceptual Lexicon for the

21st Century. Bloomsbury, 2020
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/-

Satish Deshpande. Contemporary India: A Sociological View. New Delhi: Penguin Books India,
2004.
Hebdige, Dick. Subculture: The Meaning of Style. London; New York: Routledge, 1991.

8. G. Aloysius, Nationalism without a nation in India. New Delhi: Oxford University Press, 1997.

SUGGESTED READINGS

1.

Partha Chattarjee, Talati Guha-Thakurta and Bodhisttva Kar (Editors) - New Cultural Histories
of India, New Delhi: Oxford University Press, 2014

Ravi Vasudevan- Media and the constitution of the political; South Asia and beyond, New Delhi:
Sage, 2021

Christopher Jaffrelot- Religion, Caste and Politics in India, New Delhi: Primus Books, 2010.
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SEMESTER I

JMC 2C 02: ADVANCED REPORTING & EDITING

Semester | Category | Class | Credits | Hours per Week

I Core Theory 4 4

COURSE DESCRIPTION

This course aims to impart in-depth theoretical and practical knowledge about reporting including
specialized beats. It will equip students with skills in information gathering, processing and delivering, and
give them hands-on training on the nuances of writing and editing for print, broadcast and online media.
The course also enables professional competency in editing and designing newspapers, specialized
magazines, radio, television and digital media, and analyzing news trends.

COURSE OUTCOMES (COs)
At the completion of the course, the learners shall be able to:

CO1:  Acquire knowledge, skills, techniques and aesthetic sense for reporting, editing and designing
media content professionally following new trends in the field

Co2:  Understand the nuances of feature writing and opinion pieces

CO3:  Gain sensitivity and understanding of the ethical issues in reportingand  editing

CO4:  Gain expertise in specialized areas of reporting and editing to enable industry linkage

COsg:  Become critical producers and consumers of news media

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOg
Co1| M S S S M L S S L
CO2| s S S S L L S S M
Co3| L M S S L L M M L
CO4| S S M M S M S L S
COs | M S S S L L M S L

S=Strong, M= Medium, L= Low

SYLLABUS

Module |

Current Trends in Journalism

Changing concepts of news and news writing styles, Popularity of podcasts and digital audio and
video; mixed media story formats, hybrid newsrooms, influence of social media, Al, Web 3 and
Metaverse on journalism, media convergence.

Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Part 1, Unit 1, Cengage
Learning.

Module Il

Investigative and Interpretative Journalism
Randall, D. (2011). The Universal journalist, Chapter 9 &13 Pluto.
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Turner, B & Orange R (2013) (eds), Specialist journalism, Routledge.

Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Cengage Learning.
Berry, S J (2013) Watchdog Journalism: The art of investigative reporting, Oxford University
Press.

Module Il
Features and Specialized Reporting
Turner, B & Orange R (2013) (eds), Specialist journalism, Routledge.
Bowles D A & Borden D L. (1996) Creative editing for print media, 2™ ed, Wadsworth.
Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Part 3, Unit 11, Cengage
Learning.

Module IV
Magazine Journalism
Types of magazines, comparison of magazine journalism to newspaper journalism, writing
content for magazines, current trends in magazine journalism.

Module V
Editorial Content
Editorials, columns, articles, middles, Op ed articles, book and film reviews.

Module VI
Designing Pages and Managing Non-textual Content
Smith, R.F & O'Connell L M. (2004), Editing Today, 2™ ed, unit Ill, Surjeet.
Bowles D A& Borden D L. (1996) Creative editing for print media, unit 10 &12, Wadsworth.

Module VII
Digital Content
Reporting for the web, Writing techniques, Anatomy of a news story on the web, Story structure
-inverted pyramid, list format, story-telling format; Print vs Broadcast and online stories,
Convergent media writing.

Rich, C. (2015). Writing and reporting news: A coaching method, 8" ed, Part 1 Unit 4 & Part 3 unit
13, Cengage Learning.

Module VIl
Case Studies
Contemporary news occurring in various news platforms. Print, television and digital media will
be analyzed in the ethical, historical and theoretical frameworks.

(Writing, Editing and Page design assignments shall be given after theory classes)

CORE TEXTS
1. Bowles D A& Borden D L. (1996) Creative editing for print media, 2™ ed, Wadsworth.
2. Burgh, H. D. (2005). Making Journalists. Routledge.
3. Harcup, T. (2013), Journalism: Principles and practice, 2" ed, Sage
4. Randall, D. (2011). The Universal journalist. 4™ ed, Pluto.

45



5. Rich, C.(2015). Writing and reporting news: A coaching method, 8" ed, Cengage Learning.

6. Smith, R.F. (2004), Editing Today, 2™ ed, Surjeet.

7. Turner, B& Orange R (2013) (eds), Specialist journalism, Routledge.

8. Whitaker, W. R. et al. (2013). Media Writing: Print, Broadcast, and Public Relations. Routledge.

9. Busa, G.(2013). Introducing the Language of the News: A Student’s Guide. Routledge.

10. Berry, S J (2013) Watchdog Journalism: The art of investigative reporting, Oxford University
Press

SUGGESTED READINGS

1. Reporter without Borders: Safety guide for journalists, A handbook for reporters in high-risk
environments, UNESCO.

2. Posetti, Julie: Protecting Journalism Sources in the Digital Age, UNESCO

3. Posetti, J. and Matthews, A.A short guide to the history of ‘fake news’ and disinformation.
ICFJ.

SUGGESTED LINKS
1. https://rsf.org/en/actions/reports-and-statistics
2. https://unesdoc.unesco.org/ark:/48223/pfooo0248054
3. https://unesdoc.unesco.org/ark:/48223/pfo000243986_en

Few Magazines with Non-fiction feature writing
1. Caravan
2. The Week
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SEMESTERII

JMC 2C 03- ADVERTISING & MARKETING COMMUNICATION

Semester

Category

Class

Credits

Hours per Week

Core

Theory

3

3

COURSE DESCRIPTION

This course looks at the significance as well as the fundamental mature of advertising. Apart from
introducing major theoretical approaches to advertising the course sheds light on the creative processes
involved in the making of effective and meaningful advertisements and advertising campaigns. It is also
aimed to provide insight on the socio-cultural and psychological impacts of advertisements as well as on
the ethical issues and challenges revolving the field. The last part of the course is devoted to analyze the

effectiveness of integrating advertising with the larger setting of marketing communication.

COURSE OUTCOMES (COs)
At the completion of the course, the learners shall be able to:

COa:
CO2:
COB:

CO4:

Understand the theoretical and professional aspects of advertising
Realize the social, ethical and professional responsibilities required for the field

Perform a market segmentation analysis, identify the organization's target market/audience

and define the consumer behaviour of each segment

Evaluate the effectiveness of integrated advertising and marketing communication initiatives

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOq
cor| S S M M S S S M S
CO2| M S S M S S S M S
Co3| M M L M M M S S L
CO4| S S M M M M S M M

S- Strong, M- Medium, L-Low

SYLLABUS

Module |

Fundamentals of Advertising

Definition, functions, and scope of advertising, advertising theories- DAGMAR, AIDA formula,
marketing mix, social marketing theory, hierarchy of effects model, ELM model, and McGuire's

persuasion matrix.

Appeals in advertising. Advertising campaign (planning, different stages, media selection and

evaluation, media mix, media selection strategies).

Types of advertisements: product, service, institutional, industrial, public service and public
awareness advertisements, outdoor advertising, surrogate advertising, mobile advertising,

search engine advertising, and personalized advertising.
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Module Il

Creativity and Professionalism

Creative process: Copy writing, headline, slogan, illustrations, logo, trademark, themes and
appeals. Fundamentals of layout and designing.

Advertising in different media, characteristics, benefits and drawbacks of different media, new
trends in advertising (creative, technological etc.), creative boutique, media boutique.

Assignment:
Analyze different ads in terms of their content, design and presentation.

Module Il

Advertising and Society

Portrayal of gender categories, class and race in ads, social and psychological impact of
advertisements. Advertising and Indian culture. Legal aspects of advertising, apex bodies of
advertising- ASCI, AAAI, code of ethics. Advertising in globalized, multinational and multicultural
contexts.

Module IV

Marketing Communication

Concept, scope, and functions of marketing communication. Idea of market segmentation,
market positioning, product differentiation vs market segmentation, marketing mix, digital
marketing, action-direct marketing, rural marketing, social media marketing. Use of Al in
marketing.

Effectiveness of marketing communication, integrated marketing communication, scope of
market research. Contemporary issues and challenges in marketing communication.

CORE TEXTS

1.
2.

3.

ol

© N o

Altstiel, Tom & Grow, Jean. (2017). Advertising Creative: Strategy, copy and Design (4"ed.). Sage.
Arens, W., F., Weigold, M., F., & Arens, Christian. (2010). Contemporary advertising. McGraw-Hill.
Chunawalla, S., A. & Sethia, K., C. (2015). Foundations of advertising: Theory and practice (9™ ed.).
Himalaya Publishing house.

Jefkins, F. (1991). Advertising (2" ed.). Pitman.

Mazzarella, William. (2003). Shoveling smoke: Advertising and globalization in contemporary India.
Duke University Press.

Odih, Pamela. (2007). Advertising in modern and post-modern times. Sage.

Rodgers, Shelly & Thorson, Esther (Ed.). (2019). Advertising theory (2™ ed.) Routledge.

Shah, Kruti. (2014). Advertising and integrated marketing communication. McGraw-Hill.
Spurgeon, Christ (2008). Advertising and new media. Routledge.

10. Thorson, Esther & Duffy, M. (2012). Advertising age: Principles of advertising and marketing

communication at work. South Western Cengage learning.

SUGGESTED READINGS

1.

Clow, K. E., & Baack, D. (2018). Integrated advertising, promotion, and marketing communications.
Harlow, England: Pearson Education Limited

Drewniany, B., L. & Jewler, A. J. (2008). Creative strategy in advertising (9™ ed.). Wadsworth
Publishing.

Dyer, G. (2015). Advertising as communication. Routledge.

Holmes, Helen Kelly. (2005). Advertising as multilingual communication. Pan Macmillan.
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10.

Kitchen, P, J, Pelsmacker, P, Eagle, L, & Schults, D., E. (2005). A reader in marketing
communications. Routledge.

Landa, Robin. (2010). Advertising by design: Generating and designing creative ideas across media
(2™ ed.). Wiley

Lee, Kevin & Seda, Catherine. (Ed.). (2009). Search engine advertising: Buying your way to the top
to increase sales (2" ed.). New Riders Press.

Parameswaran, Ambi. (2016). Nawabs, nudes, noodles: India through 5o years of advertising. Pan
Macmillan.

Tellis, G. J.,, & Ambler, T. (2007). The SAGE handbook of advertising. Sage Publications.

Verlegh, P., Voorveld, H. & Eisend M. (Eds.). (2016). Advances in advertising research (Vol. VI): The
digital, the classic, the subtle, and the alternative. Springer Gabler.
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SEMESTER I

JMC 2C 04- PUBLIC RELATIONS & CORPORATE COMMUNICATION

SEMESTER | Category | Class | Credits | Hours per Week
I Core Theory 3 3

COURSE DESCRIPTION

Public Relations, one of the most thriving professions, has attained an indispensable place in the
academia as a field of study. This course presents the historical evolution of Public Relations both as a
profession and as a field of scholarly engagements. It introduces the nature, meaning, scope, and
functions of Public Relations in today’s world. Apart from discussing various tools and strategies used by
public relations professionals it also explores certain key theoretical approaches pertaining to the field.
The course also captures the evolution of Corporate Communication and its expanded role in
organizational and management communication. The course is also intended to generate a debate on
current trends, professional and ethical challenges pertaining to the area of Public Relations and
Corporate Communication.

COURSE OUTCOMES (COs)
At the completion of the course, the learners shall be able to:

CO1:  Comprehend and critically engage with the theoretical and practical aspects of Public Relations
and Corporate Communication

CO2: Explain the role of Public Relations in the corporate environment, and describe the strategies,
tactics, and techniques of Public Relations and Corporate Communication

CO3:  Identify appropriate medium/media for carrying out meaningful and effective Public Relations
campaigns

CO4:  Gainworking knowledge on the creative and professional aspects of PR and Corporate
Communication

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S M M S S S M S
CO2 | M S S M S S S M S
CO3| M M L M M M S S L
CO4 S S M M M M S M M
S- Strong, M- Medium, L-Low
SYLLABUS
Module

Scope and Nature of Public Relations

Meaning, functions and importance of Public Relations. Evolution of Public Relations -early years,
model proposed by James Grunig and Todd Hunt (Press Agentry, Public Information Mode|,
Two-Way Asymmetric Model, and Two-Way Symmetric Model). Evolution of PR in India (four
stages of PR).

Qualities of PR personnel, PR agency and functions, organizational set up of PR
departments/agencies, PR consultants (Spin doctors), social media consultants.
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Module

Module

Module

Il

Elements of Public Relations

Publics- Internal and external public, public opinion. Propaganda (different types of propaganda,
major propaganda techniques, theories on propaganda).

External and internal tools of PR, preparing PR materials for different media, different types of
communication- vertical, horizontal, diagonal, and grapevine. Law & ethics in PR, PRSI, IPRA.
PR campaign- different stages, SWOT and PESTEL analysis.

Role of PR in crisis management, event management, and celebrity management.

Assignment:
Prepare a proposal for a public relations campaign.

1]

Corporate Communication

Idea of Corporate Communication: historical perspective and contemporary relevance.
Functions of corporate communication- Employee Relations (ER) Investor Relations (IR), Media
Relations (MR), Government Relations (GR), Costumer Relations (CR) and Public Relations (PR).

\Y

Corporate Reputation- Concepts, Issues and Debates

Corporate identity, corporate image, corporate personality, branding, stakeholder perception,
strategic communication. Lobbying. Social auditing.

Corporate Communication in Indian context (case studies).

Corporate Social Responsibility (CSR)- evolution, meaning, and scope, corporate philanthropy,
corporate citizenship, Carrol’s model of CSR, initiatives of CSR in India.

CORE TEXTS

1.

10.

Agarwal, Sanjay, K. (2008). Corporate social responsibility in India. Sage

Bains, P., Eagan, J. & Jefkins, F. (2003). Public relations: Contemporary techniques and issues.
Routledge.

Belasen, A. T. (2008). The theory and practice of corporate communication: A competing values
perspective. Sage.

Cutlip, Scott M. (1994). The unseen power: Public relations, a history. LEA Associates.

Kaul, J.,, M. (1996). Public Relations in India: Nayaprakash.

L'Etang, J. (2008). Public relations: Concept, practice and critique. Sage.

Motion, J., Heath, R., L. & Leitch, S. (2016). Social media and public relations: Fake friends and
powerful publics. Routledge.

Sison, Marianne, D.& Zarbia-Panol, Z. (2018). Corporate social responsibility, public relations and
corporate engagement: Emerging perspectives from South East Asia. Routledge.

Singh, Charulata & Gupta, M. (2021). Introduction to corporate communication: Case studies from
India. Routledge.

Treadwell, D., & Treadwell, J. B. (2005). Public relations writing: Principles in practice. SAGE
Publications
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SUGGESTED READINGS

1.

Ul W

Brown, R., E. (2014). The public relations of everything: The ancient, modern, and post-modern
dramatic history of an idea. Routledge.

Lesly, Philip. (2002). Handbook of Public Relations and Communication. Jaico Publishing House.
Oliver, Sandra. (2004). A handbook of corporate communication and public relations. Routledge.
Parsons, P., J. (2004). Ethics in public relations: A guide to best practice. Kogan Page.

Rees, Sian. (2019). Public relations, branding and authenticity: Brand communications in the digital
age. Routledge.

Sriramesh, K., Vercic, D. (2009). The global public relations handbook: Theory and practice.
Routledge.

Stoker, K., L. (2020). Paradox in public relations: A contrarian critique of theory and practice.
Routledge.

Reddi, Narasimha. (2009). Effective public relations and media strategy. PH India Pvt.Limited
Thompson, G. (2020). Post-truth public relations: Communication in an era of digital
disinformation. Routledge.
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SEMESTER I

JMC 2C o5- MEDIA PRODUCTION: THEORY (RADIO & TELEVISION)

Semester

Category

Class

Credits

Hours per Week

Core

Theory

4

4

COURSE DESCRIPTION

The main objective of this course is to introduce key terms, concepts, theories and approaches in
broadcast journalism. It also presents the structure and characteristics of Radio and Television and their
production processes from conception to delivery. It also seeks to equip students to analyze broadcast
media production strategies and techniques from a theoretical, practical and professional perspective.
This course also provides a comprehensive introduction to the operational procedures of the

equipment used for radio and television production.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Define the basic concepts of media production for Radio and Television

CO2: Explain appropriate approaches and operational procedures as a method to produce broadcast

media content for different platforms

Co3:  Analyze the functioning of media production both as a technological practice and a creative

process using appropriate theoretical frameworks
COy4:  Critically evaluate the form and content of broadcast media

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOg | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S S S M M L M L
CO2 S S S S M M L M L
CO3 S S S S S S L S S
CO4 S S S S S S S S S

S=Strong, M= Medium, L= Low

SYLLABUS

Module |

Introduction to Broadcast Media

Broadcasting, Telecasting, Narrowcasting, Podcasting, webcasting, Terrestrial Transmission,
Broadcasting Technology, Programs and Policies, Code of Ethics and Broadcasting Standards,
Newsroom Conference, sources of News, News agencies, Hoaxes, Reporters, Personal Network,
Other News Media, Planned Events, Staged Events, News and Entertainment Channels,
Morgue/Repository, Defining Broadcast Journalism, Qualities of Broadcast Journalists.
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Module I
Television Broadcasting
Types of Programmes, Entertainment- Education Programme Formats, Format of TV News
Packaging, News Programmes and Streams, 24-Hour News, Bulletin, Non-news Programmes,
Documentary, Live Programmes, Gossip Sitcoms, Soap Operas, Indore and Outdoor Reporting,
Programme Structure and Format in the New Media Era, Implications of Digital Technology on
Broadcast Media.

Module Il

The Process

Voice of the station, Broadcast language, Broadcast News Style Book, Writing Television News,
News packaging, Gatekeeping, Research, reporting news, reporting war, beat reporting, News
Anchors, and Presenters, On Air, News Reading Mechanics, Ad-libs, Work to Sequence, Rundown
order, Television Scripting, Shooting script, Script breakdowns, Script treatments, Storyboard
approaches, Data and infographics, TV news studio and Gallery, Basic television production
requirements, PCR, MCR, OBV. Production schedules and safety: Preparing production schedule,
Layout, safety on productions, Risk assessment.

Module IV
Producing for Television
Television Newsroom Production, Gathering Television News: Reporting and Video- journalism,
Getting the Shots, Television News Studio and Presentation. Piece to camera.
Basics of film grammar: Shot sizes, Moves, and framing, 18o-degree rule, Aspect ratio.
Camera controls and lighting: Using available lights, Basic three-point lighting, Colour
temperature, and White Balance.
Recording sound: Types of microphones, Directions, Range, Sound levels. Taking a shot:
Terminologies and conventions. Shooting factual: Shooting styles, shooting interviews, Framing,
angles, eye-lines, shooting action sequences, Following action. Shooting drama: Basic aspects of
shooting drama, Rehearsal process, Blocking, and Storyboarding.
Interview techniques: Editorial aspect, Research, Open and closed questions, Common mistakes.

Module V
Radio Broadcasting
Types of Radio Programmes, Bulletin, Teaser, Promo, Debates, Radio drama, Radio Interview,
Discussions, Music and Phone-ins entertainment, Education Programme Formats, News
packaging, Live programmes, Gossip Sitcoms, Soap Operas, Non-news programmes in Radio.
Genres and Language, Preparation of Commentary, Speed, Emphasis, Research, Narrative
Devices, On-air, Programme Structure and format in the new era, Podcasts, Streaming media.

Module VI
The Process
Principles of recording, Basics of Radio Scripting, Schedule, Treatment, Voice modulation,
Speed, Clarity, Body Language and appearance, Qualities of a Newscaster, News Anchors and
Presenters, Rapport, Types of Microphones, Basic recording requirements, Using the prompter.

Module VI
Producing for Radio
Audio factual: Radio studio, Types of audio recordings, Crew, Roles and responsibilities, Common
mistakes, writing for the ear, recording actuality sound, Editing sound. Audio drama: Recording
techniques, Acoustics, Sound effects, using music, Basics of editing and mixing.
News and current affairs: Recording news and current affairs, Importance of Accuracy, Fairness,
Impartiality, Writing a news report, Choice of language.
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Module VIII

Post-production: Editing for Radio and Television

Editing sound: Basics sound editing, Importing, Editing, Recording, linking script, Mixing,
Exporting, Creating podcasts. Editing Video: Nonlinear film editing, importing rushes, Logging,
Building sequences, Transitions and effects, Stages of editing, Assembly, Rough cut, Fine cut,
Live TV Reporting- Data, Graphics and Visuals, Feedback and evaluation, Recordkeeping.

CORE TEXTS
1. Willett, A. (2021). Media Production: A Practical Guide to Radio, TV and Film (2nd ed.).
Routledge.
2. Stewart, P, & Alexander, R. (2021b). Broadcast Journalism: Techniques of Radio and Television
News (8th ed.). Routledge.
SUGGESTED READINGS
1. Owens, J. (2019). Television Production (17th ed.). Routledge.
2. Harris, P. L, & Garcia, G. (2021). Television Production & Broadcast Journalism (4th ed.).
Goodheart-Willcox.
3. Cury, I. (2021). Directing and Producing for Television, Fourth Edition: A Format Approach
(Ebook PDF). Focal Press, Year: 2010.
4. Zettl, H. (2014). Zettl's Television Production Workbook, 12th (Broadcast and Production) (12th
ed.). Cengage Learning.
5. Owens, J. (2011). Video Production Handbook (5th ed.). Focal Press.
6. Sauls, S., & Stark, C. (2019). Audio Production Worktext: Concepts, Techniques, and Equipment
(gth ed.). Routledge.
7. Hudson, G., & Rowlands, S. (2012). The Broadcast Journalism Handbook (Longman Practical
Journalism) (2nd ed.). Routledge.
Goold, A. (2021). The Video Editing Handbook: For Beginners (2nd ed.). John Goold.
Bowen, C. J. (2017). Grammar of the Shot (4th ed.). Routledge.
10. Bowen, C. J. (2017a). Grammar of the Edit (4th ed.). Routledge.
11. Ward, P. (2002). Picture Composition, Second Edition (2nd ed.). Focal Press.
12. Dancyger, K. (2018). The Technique of Film and Video Editing: History, Theory, and Practice (6th
ed.). Routledge.
13. Jackman, J. (2022). Lighting for Digital Video and Television, 3rd Edition (3rd ed.). Focal Press.
SUGGESTED LINKS:
1. https://www.mediacollege.com/
2. https://www. linkedin.com/learning/topics/video-production
3. https://www linkedin.com/learnin i io-for-vi

55



SEMESTER I

IJMC 2C 06- MEDIA PRODUCTION: PRACTICAL (RADIO & TELEVISION)

Semester

Category

Class

Credits

Hours per Week

Core

Practical

2

4

COURSE DESCRIPTION

This course is designed to train learners the tools and techniques of audio-visual media production. Using
a combination of lecture, demonstration, and hands-on exercises, this course will explore the basic
production techniques and artistic concerns involved in audio-visual media production. These include
camera handling, composition, effective use of light, file management, digital image manipulation,
recording video, capturing audio, and editing media. The focus of the course is on "performing” and not
on “knowing.” Lecturing will be minimum and emphasis shall be on “*hands-on training.” Students will

have individual assignments at the end of modules and will be evaluated continuously.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Apply skillsin contemporary videography and photography technology, and in the operation of
cameras and production equipment
CO2: Achieve critical appreciation skills for the aesthetics of sound and image  production
CO3:  Tomanage, control and troubleshoot the production workflow
CO4:  Gain a greater understanding of storytelling in narrative and non-narrative visual productions
COs: Do visual media journalism as it is practiced in broadcast newsrooms and professional media
OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 L M L S L L L S L
CO2 L M M S S M L S S
CO3 L L M S L L L S L
CO4 | M M M S M L S S S
COg M M M S L L L S M

S=Strong, M= Medium, L= Low

SYLLABUS

Module |

Introduction to Digital Photography

Basics of digital Image, Camera types and systems, Anatomy of DSLR, Lenses, using a camera-
Do's and Don'ts, Helpful Accessories, Acquaintance with Camera Controls, Menu items and
Shooting modes, Focusing techniques, Exposure, Aperture, Shutter speed, ISO, Stability during
captures, Storage and Media management, Basics of digital workspace, Computers and Post
production.

Assignment:

Photograph a subject of interest using different shooting modes.
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Module I
Fundamental Photographic Principles and Techniques
Image frame and Composition: Discussions and demonstration on visual skills and composition
techniques.
Lighting: Discussions and demonstration on lighting theories, instruments and techniques.
Photographing Portraits and Still life: Practicing portrait genres and lighting techniques.
Naturalism and Pictorialism, changing perspective, Prime versus zoom lens, Lens distortions.

At the end of the | and Il modules, the learner should be able to shoot in manual controls to
manipulate the exposure creatively.

Assignment:
Students should plan, shoot and submit high- and low-key light images of still life and portraits.

Module Il
Studio- Session- Basic Image Editing and Processing
Lab sessions on Image editing, Enhancement and Manipulation.

At the end of the module, the learner should be able to do the basic editing and processing of images
using industry standard proprietary/open software.

Assignment:
Student should edit/enhance/manipulate and process images for multiple platforms.

Module IV
Low Light Photography
Basics of low-light photography, Ambient light, coping up with low light, Applying ISO, using a
wider aperture, Slow shutter speed, most common low-light problems and trouble shooting.
Demonstration and practice to get the best results in low-light conditions, Shooting Landscapes
and nature, Using a wide-angle lens, Telephoto perspectives.

At the end of the module, the learner should be able to plan and shoot landscape and natural
images that require the least amount of post-production work.

Assignment:
Student should plan, shoot and submit images of landscape and nature photography.

Module V
Photographing News/Documentary
Shooting a close-up, Close-ups versus macros, Freeze and blur motion, Importance of colour,
Setting and using white balance,

At the end of the module, the learner should be able to capture photographs of reportage and
documentary.

Assignment:

Student should plan, shoot and submit images of news, photo-series, and everyday life
documentary.
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Module VI
Digital Video Camera Basics and Shooting Techniques
Demonstration and Hands on training on:
Acquaintance with EFP/ENG cameras, shooting with DSLRs/Mirrorless cameras, Demonstration
of Camera Controls, Camera parts and types, Menu items and shooting modes, Storage and
media management, Focusing Techniques, shot composition and movements, Stability during
capture, shot decisions, Anticipating Editing, Shooting People and Objects, Lighting for Video,
Lighting Instruments.

Module VII
Capturing Audio
Demonstration and Hands on training on:
Audio for Video, Audio Capture Settings, Microphones, Cables and connectivity, DAW, Sound
Mix.

At the end of the 6 & 7 modules, the learner should be able in, composing shots following the rules,
proper use of a level and steady tri-pod, setting proper colour balance, focus, exposure and good
audio using an ENG/EFP camcorder in manual mode.

Assignment:
Shooting people in various environments.
Shooting an interview.

Module VIII
Audio Editing
Demonstration and Hands on training on:
Understanding Audio Post-Production, Importing and editing sound, Multi-layered audio tracks
and mixing, Labelling and managing recorded material, adding effects, balancing stereo sound,
Exporting between file formats.

At the end of the two modules, the learner should be able to do digital audio editing using
professional proprietary/open software.

Module IX
Video Editing
Demonstration and Hands on training on:
Understanding Video Post-Production, Video capture, Viewing the raw footage, Trimming the
clips for the best parts, Sequence on timeline, applying transitions, adding titles and credits,
Music, Sound effects, creating supers, Special effects, Exporting video to different mediums and
formats, File types.

Assignment:
Student should perform post-production editing and submit a short video (Fiction/Nonfiction).

SUGGESTED READINGS:

1. Barnbaum, B. (2017). The Art of Photography, 2nd Edition. Rocky Nook-Ips.
Kelby, S. (2020). The Digital Photography Book: The step-by-step secrets for how to make your
photos look like the pros’! Rocky Nook.

3. Taylor, D. (2015). Digital Photography Complete Course: Learn Everything You Need to Know
in 20 Weeks (Reissue ed.). DK.
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4. Perry,H., & Thiessen, M. (2021). National Geographic Complete Photo Guide: How to Take
Better Pictures. National Geographic.

5. Chavez, C, & Faulkner, A. (2021). Adobe Photoshop Classroom in a Book (2022 release) (1st
ed.). Adobe Press.

6. Bowen, C.J. (2017). Grammar of the Shot (4th ed.). Routledge.

7. Bowen, C. J. (2017a). Grammar of the Edit (4th ed.). Routledge.

8. Ward, P. (2002). Picture Composition, Second Edition (2nd ed.). Focal Press.

9. Dancyger, K. (2018). The Technique of Film and Video Editing: History, Theory, and Practice
(6th ed.). Routledge.

10. Jackman, J. (2022). Lighting for Digital Video and Television, 3rd Edition (3rd ed.). Focal Press.

11. Brown, B. (2018). Motion Picture and Video Lighting (3rd ed.). Routledge.

SUGGESTED LINKS:

1. https://www.cambridgeincolour.com

2. https://imaging.nikon.com/support/digitutor/

3. https://en.canon-me.com/canonacademy/

4. https://helpx.adobe.com/in/photoshop/tutorials.html

5. https://www.youtube.com/playlist?list=PLKuQbU2stJhImj-2ATCTPHQG7y55jiWUv
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SEMESTER I

JMC 2A 01- WEB DESIGN & DEVELOPMENT

Semester | Category | Class Credits Hours per Week
Il PCC Practical | 2 (Not Counted) NA

COURSE DESCRIPTION

This practical course is designed to introduce students to the concept, practice and techniques of web
design and development to improve their professional competency in the field of new media and online
journalism. It explains how to use industry-standard applications to design and develop web and
multimedia content.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Attain professional competency in web design using relevant software/s.

CO2:  Analyze and critique websites, and suggest and apply the best practices in developing a
website.

CO3:  Use tools and techniques involved in responsive and interactive web design.

COy4:  Create, test, and publish a responsive website.

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1| M S M S L L L S S
CO2| M S S S S M L S S
CO3| M S S S M L L S S
CO4 | M S S S M L L S S

S=Strong, M= Medium, L= Low
SYLLABUS

Module |

Introduction to Web Design

Introduction to Internet, Basics of web design, Important jargons and tools related to internet and
websites. Role of the web designer, Importance of user experience, Web domain, Web hosting
service, Form and function of a responsive website, Comparison of different website genres,
Planning content and structure, Skills required to build a basic website, Identifying and analyzing
target audience, Basic information architecture of a website, Pitfalls, organizing information for
a specific web design project, Creating proposal of website.

Module Il
Hypertext Markup Language (HTML)
HTML and functioning of websites, Review of existing HTML document, Basic HTML coding,
HTML syntax, File Transfer Protocol (FTP), Creation of basic HTML web page, Image
optimization for the web, Key terms, Copyright, Image file formats, Basic image-editing tools,
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Naming and storage practices, troubleshooting problems with graphic optimization, Producing
optimized web graphics.

Module Il
Visualizing a Website: Colours, Images, Fonts and Layout
Appearance and the structure of a website, Review of existing websites, use of visual design
elements, Establishing mood. Working with colour, images, fonts, and layout. Style guide, Grid
layouts.
Design a mock-up using a style guide.

Module IV
Cascading Style Sheets (CSS) and HTML5g
Definition and role of CSS in website design, Principles and practices, Syntax, CSS box model,
CSS properties and values, Styles, Create and save, CSS and HTML, HTMLs, Styling HTML5 with
CSS, Media elements, Evaluation and debugging.
Creation of a CSS-styled HTML5 web page with a header, nav, sections, and footer.

Module V
Responsive Web Design
Definition, Purpose of responsive web design (RWD) and interactive design, Functions and
applications of JavaScript and jQuery, CSS3 media queries, Fluid grids, Bootstrap, XML basics,
Content Management System-Word press, Joomla.

Module VI
Writing Web-optimized Copy and Linking Pages
Key concepts and terminology, Creating SEO-optimized website, Link anchors, Writing SEO-
optimized copy, Linking, labeling, and storing files- SEO best practices, Evaluation of an existing
website’s copy and page linking according to best practices.
Creation of an SEO-optimized two-page website

Module VIII
Testing, Publishing and Maintaining a Website
Importance of SEO testing, Google Analytics, Optimization of user experience, Monitoring user
interaction, User testing-best practices, Website's functionality across various browsers,
Website's code, W3C Markup Validation Service, Best practices for regular website maintenance.
Publish a well-designed, informative, responsive, consistent, and convenient four-page website.

CORE TEXTS:
1. Duckett, J. (2022). Front-End Back-End Development with HTML, CSS, JavaScript, jQuery, PHP,
and MySQL (st ed.). Wiley.
2. Zeldman, J.,, & Marcotte, E. (2009). Designing with Web Standards (3rd ed.). New Riders Pub.

SUGGESTED READINGS:

1. Krug, S. (2022). Don't Make Me Think, Revisited: A Common-Sense Approach to Web Usability
(3rd Edition). Pearson Education.

2. Robbins, J. (2018). Learning Web Design: A Beginner's Guide to HTML, CSS, JavaScript, and Web
Graphics (5th ed.). O'Reilly Media.

3. Rose, D. (2015). Responsive Web Design with Adobe Photoshop (1st ed.). Adobe Press.
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4. Chavez, C., & Faulkner, A. (2021b). Adobe Photoshop Classroom in a Book (2022 release) (1st
ed.). Pearson.

SUGGESTED LINKS:

https://www.w3.0rg/
https://www.w3schools.com/html/
https://www.w3schools.com/js/
https://www javascript.com/learn/strings
https://javascript.info/
https://wordpress.com/

https://www.joomla.org/
https://edex.adobe.com/digital-design

©ON O e Ww N e
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COURSE DESCRIPTION

This course introduces key concepts, approaches, processes and procedures in conducting research with
a special emphasis on communication studies. The course will examine methodological details of
scientific research in communication studies and will explore the specificities, possibilities and limitations
of both qualitative and quantitative social research. The first part of the course will introduce the
philosophical foundations of knowledge and the later parts will focus on methodological practices. The

SEMESTER Il

JMC3C 01: COMMUNICATION RESEARCH

Semester

Category

Class

Credits

Hours Per Week

Core

Theory

4

4

course will also introduce and familiarize students with various software used for data analysis.

COURSE OUTCOMES (COs)
After successfully completing this course, students will be able to:

Recognize the key concepts and approaches in social science research

Read and analyze research -based articles and recognize their theoretical and methodological

Formulate research questions and design appropriate methodological frameworks to study

Analyze data and arrive at conclusions
To put their research findings in conversation with theoretical frameworks

Independently and systematically report research findings in the form of research articles and

COu:
CO2:
orientations.
COB:
them.
CO4:
COS:
COe6:
theses
OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes

COs | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S L M S S L L S
CO2 S S L S S S L L M
CO3 S S M S S S M L M
COy4 S S M S S S M M M
COsg S S M S S S M M M
COy M M S S S S M S M

S=Strong, M= Medium, L= Low

SYLLABUS

Module |

Research Paradigms

Introduction to social science research; positivist social science; interpretive social science; critical
social science; feminist and post modem social science; social constructivism; post-positivism.
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Module Il

Research Process

Nature and scope of communication research; development of mass media research;
characteristics of research in communication studies; evaluation of communication research in
India; research in print media, electronic media, advertising and public relations and internet.

Module Il
Research Procedures
Topic selection; identifying relevance of the topic; forming research questions/objectives; setting
hypothesis; statement of purpose; using sources; literature review; writing research proposals.

Module Il
Research Approaches
Qualitative and quantitative research methods; history of mathematical and statistical traditions
in social sciences; history of qualitative methods; field observations; interviews; ethnographic
field research; participant observation; selecting respondents; rapport; the interview situation;
the interviewer’s journal; focused group discussions; the case study method; oral histories; life
histories; content analysis; steps in content analysis; coding; analytic memos; questions of
reliability and validity.
Quantitative methods; definitions and components; survey research: nature and scope; steps in
survey research; problem formulation and operationalization of concepts; research design: types
of research design; sampling: meaning, methods and strategies; instruments of data collection;
measurements; levels and scales of measurement; validity and reliability in measuring social
data; preparing data for analysis.

Module IV
Data Analysis and Interpretation
Statistical analysis of survey data; introduction to Statistics; basic statistical procedure; measures
of central tendencies; frequency distribution; tests of significance— t- test, Chi-square; ANOVA,
MANOVA; reliability, validity and correlations and regression; software assisted statistical data
analysis; hypothesis testing and non- parametric statistics.

Module V
Research -based Writing
Research reports: style, formats and content; avoiding common writing errors; readability of the
manuscript; writing journal articles, book chapters and research reports; writing abstracts and
conclusions; bibliography, references, citation styles; indexing; researcher reflexivity.

Module VI
Issues and Trends in Research Domain
International journals in Communication studies; ethical issues and  perspectives in
communication research; plagiarism; IPR issues; using the Web for academic research and
publication.

CORE TEXTS

1. Wimmer, R. D., & Dominick, J. R. (1987). Mass media research: An introduction.Belmont, CA:
Wadsworth.
2. Kerlinger, F. N.: Foundations of behavioral research. New York: Holt, Rinehart and Winston
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3. Berger, Arthur Asa: Media Research Techniques, Newbury Park: Sage Publications
Lowery & De fluer: Milestones in Mass Communication Research, Pearson
Clifford Geertz, The Interpretation of Cultures, New York, The Free Press, 1973.

4. Seale Clive. 1998. Researching Society and Culture, New Delhi: Sage.

5. Bryman, Alan. 1988. Quality and Quantity in Social Research, London: Unwin Hyman
6. Hollis, Martin. 2000. The Philosophy of Social Science: An Introduction, Cambridge: Cambridge
University Press.
SUGGESTED READINGS

1. Hansen, A. (2010). Mass communication research methods. Los Angeles: SAGE.
Kumar, R. (2019). Research methodology: A step-by-step guide for beginners. London: SAGE.

2. Buddenbaum, J. M., & Novak, K. B. (2001). Applied communication research. Ames, IA:
lowa State University Press. reprinted in India by Surjeet, 2005

3. Becker, Howard. Writing for Social Scientists, Chicago, University of Chicago Press, 1984.

4. M.N. Srinivas et.al. eds. Field Worker and the Field, Delhi, OUP.

5. Strauss, Anselm and Juliet Corbin, Basics of Qualitative Research; Grounded Theory, Procedure
and Techniques, Newbury park, 1990.

6. Benton, Ted. and lan Craib. 2001. Philosophy of Social Science: The Philosophical Foundations
of Social Thought, New York: Palgrave.
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SEMESTERII

JMC3Co02: DIGITAL JOURNALISM

Semester | Category | Class | Credits | Hours per Week
Il Core Theory 4 4

COURSE DESCRIPTION

Acquiring knowledge and skills to address digital disruption in journalistic practice is essential to build a
successful career in mass communication today. This course is to address this challenge. It aims to
introduce the basics of the Internet technology and its application for mass communication. The course
focuses on each phase in the online journalism life cycle; it teaches how to write and edit contents for
online media and how to deliver them online. The course address legal and ethical issues of online
journalism and discusses trends in online media.

COURSE OUTCOMES (COs)
At the end of the course the learners shall be able to:

CO1:  Understand basic concepts and terminologies related to new media in general and online
journalism in particular

CO2:  Write and edit journalistic content for online platforms

CO3:  Understand the process cycle in online journalism and apply it in entrepreneurial  journalism

settings

COy4: Identify and analyze the trends in online journalism and critically evaluate the form and
content of online media platforms

COs5:  Recognize the legal and ethical issues in digital media environment

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSOy7 | PSO8 | PSOq
CO1 S S L L L L L L L
CO2 L S M S S S L M M
CO3 L S M S S S S M L
CO4 L S M S S S S M M
COg S S M M M M L L L

S=Strong, M= Medium, L= Low
SYLLABUS

Module |
Online Journalism- Basics
Journalism in the Digital Age
Traditional Journalism v/s Digital Journalism
Digital Journalism Tools
Digital Journalism Skills

Readings
1. https://online.maryville.edu/blog/digital-journalism/#what-is
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2. https://en.ejo.ch/research-2/new-skills-for-the-next-generation-of-journalists
3. https://www.poynter.org/business-work/2016/want-to-get-a-journalism-job-here-are-the-skills-
you-need-according-to-a-new-report/
4. https://www.investigative-manual.org/
5. https://www.tandfonline.com/doi/full/10.1080/17512786.2019.1588147
6. https://www.poynter.org/tech-tools/2020/here-are-the-tools-and-technology-journalists-are-
using-to-tell-the-coronavirus-story/
Module I
New Media Technology
Origin and development of the Web
Web Technology
Website design applications: HTTP, HTML, XML, Java script, jQuery, PHP, Content Management
System, Apache, Joomla! etc. Browsing and browsers, bookmarks, searching through directory,
search engines, Website development and maintenance-Inserting, linking, tagging, Website
promotion, Search Engine Optimization and Web Analytics.
Module Il
Writing and Editing for the Web
Information architecture, Online reporting- tools for newsgathering. Writing for the Web —
principles, limitations and new trends. Management and economics of online editions, online
advertisements and their types.
Online audiovisual content: creating, editing and publishing. Ensuring interactivity, APIs and
mesh-ups. User generated content and Web 2.0. Polls and Surveys online. Entrepreneurial
Journalism Online.
Group Assignment: Creation of a multimedia new story on Word Press website
Module IV
Online Journalism: Legal Issues and Ethical Concerns
Online communication laws. Security issues on the Internet- social, political, legal and ethical
issues.
Module V
Trends in Online Journalism
News aggregation, online news curating, social media marketing and social media optimization.
Blogging and micro blogging, Podcast and audio slideshows. Mobile Journalism (MOJO). Fact
verification, Open source journalism, Data driven journalism. Al, VR, AR and Metaverse and their
implications for digital journalism. Future of online journalism.
Module V
Readings Digital Journalism:
Digital Investigative Journalism edited by Oliver Hahn and Florian Stalph, published by Palgrave
MacMillan.
CORE TEXTS
1. Bradshaw, P. (2013). The online journalism handbook. doi:10.4324/9781315834184
2. Hill, S, & Lashmar, P. (2014). Online journalism: The essential guide. Los Angeles, Calif: Sage.
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3. Hahn, Oliver and Stalph, Florian. ( 2018). Digital Investigative Journalism. Switzerland, Palgrave

MacMillan.
SUGGESTED READINGS

1. Eldridge, S. A, & Franklin, B. (Eds.). (2019). The Routledge handbook of developments in digital
Journalism studies. New York: Routledge.

2. Briggs, M. (2013). Journalism next: A practical guide to digital reporting and publishing. Los
Angeles: Sage.

3. Steensen, & Ahva, L. (Eds.). (2017). Theories of journalism in a digital age. London: Routledge.

4. Jones, J. & Salter, L. (2012). Digital journalism. Los Angeles: Sage.

5. Franklin, B. & Eldridge, S. A. (Eds). (2017). The Routledge companion to digital journalism studies.
New York: Routledge.

6. Fenton, N (2009). New media, old news: journalism and democracy in digital age. Los Angeles:
Sage.

7. Dowd, C. (2020). Digital journalism, drones and automation: The language and abstractions behind
the news. New Delhi: Oxford university press.
Balakrishna Aiyer. (2005). Digital television journalism. Delhi: Authors press.
Sharma, J. K. (2003). Digital broadcasting journalism. Delhi: Authors press.

10. Hahn, O. & Stalph, F (2010). Digital investigative journalism: Data, visual analytics and innovative
methodologies in international reporting. USA: Palgrave MacMillan.

11. Craig, R. (2007). Online journalism: Reporting, writing, and editing for new media. Southbank,
Victoria, Australia: Thomson/Wadsworth.

12. Luckie, M. S. (2012). The digital journalists handbook. S.I.: CreateSpace.

13. Friend, C,, & Singer, J. B. (2007). Online journalism ethics: Traditions and transitions. New York:
M.E. Sharpe.

14. Eldridge, S. A. (2018). Online journalism from the periphery: Interloper media and the journalistic
field. New York: Routledge.

15. Stuart, A. (2006). Online news journalism and the internet. Maidenhead: Open university press.

16. Hill, S. & Lashmar, P. (2014). Online journalism: The essential guide. Los Angeles: Sage.

17. 4. Friend, C. & Singer, J. (2009). Online journalism ethics: Traditions and transitions. New Delhi:
PHI Learning.

SUGGESTED LINKS

1. https://www.npr.org/programs/morning-edition/

2. https://www.routledge.com/The-Online-Journalism-Handbook-Skills-to-survive-and- thrive-in-
the-digital/Bradshaw/p/book/9781138791565

3. http://ayorek.org/files/References/Handbook%200f%20Global%200nline %20Journalism.pdf

68



SEMESTERII

JMC3E 01: TECHNICAL WRITING & DOCUMENTATION

Semester | Category | Class | Credits | Hours per Week

v Elective | Theory 4 4

COURSE DESCRIPTION

Technical writing focuses on making complex information like scientific concepts, technical instructions
and medical advices understandable to a wide variety of audiences. Thanks to the advancements in digital
and allied technologies, technical writing has become one of the most promising career options in
government, business, industry, healthcare, and research settings. This course prepares students to
develop effective technical documents for written and digital platforms following global standards. It also
teaches how to write in team settings, manage collaborative projects and deliver impactful end products.
The course introduces essential authoring tools and offers hands-on training in document development.

COURSE OUTCOMES

After the completion of the course the learners shall be able to:

COx1:  Understand the basic concepts and approaches in technical communication in
general and technical writing in particular

CO2: Familiarize with principles and techniques in each phase of technical writing

CO3:  Acquire skills for editing and designing technical documents

CO4:  Apply the writing and editing skills in each genre of technical documents

COs:  Understand the nuances of professional technical writing environment and project
management

CO6:  Acquire and apply software skills for producing technical documents

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
co1| s M L L L M L L L
Co2| L S M S S S L M M
CO3| M S S S M S M M L
Cos| L M M S M S S M M
COs| S S M M M M L L L
co6| L S M S S S S M M

S=Strong, M=Medium, L=Low
SYLLABUS

Module |
Technical Writing Basics
Definition of Technical Writing, TW: An Historical Overview, TW as a discipline, TW and other
Types of Writing, TW's Audiences and Industries, Professions and Professionals, Deliverables,
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Value Proposition in Business and Technology. Technical Writer's Core Competencies. Career as
a Technical Writer.

Module I

Technical Writing Process

Document Development Life Cycle: Pre-Writing, Writing and Post Writing.

Styles in technical writing; Clarity, precision, coherence and logical sequence in writing: The
writing process - aim of writing, knowing the writing assignment, its clients and end users;
Gathering of facts/data; Planning the document content and organization; Writing the draft;
draft revision; use of graphics/illustrations. Writing for the Learning Disabled.

Module Il

Editing Technical Documents

The technical editing process - review of the document aim, content and its organization; Editing
for accuracy of technical details, language, style and usage; Editing tables, graphs/ illustrations;
copy fitting, design a layout of documents. Indexing, Abstracting, Styling, Publishing. TW and
gender sensitivity, TW and multiculturalism.

Module IV

End Products of TW

Technical descriptions, Specifications, Instructions, Proposals, Digital contents, White Papers
and Release notes, Project abstracts, Help menus, Manuals- installation, technical and end-user.
Presentations.

Module V

Collaborative Writing and Project Management

TW as Collaborative Writing.

Team Building and Team Management. Working in Teams.

TW Project Management.

Business Management in TW- Information Process Maturity Model.

Quality Management in TW- Metrics for QM, Usability Tests, Readability Tests.

Information Management - design, development, delivery, quality assurance, translation,
globalization, and localization.

Module V

TW in Practice
Introduction to authoring tools.
Document production - Practicals.

CORE TEXTS

1.

Gerson Sharon J. and Gerson Steven M. (2009). Technical Communication: Process and Product.
Pearson Education

Pringle, Alan S. and O’Keefe, Sarah S. Technical Writing 101: A Real-World Guide to Planning and
Writing Technical Content (3ed.). Scriptorium

Markel, Mike. Technical Communication. MacMillan Learning
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SUGGESTED READINGS

1. Mamishev, Alexander and Williams, Sean. (2011). Technical Writing for Teams: The STREAM Tools
Handbook. Wiley

2. Lindsell-Roberts. (2001). Technical Writing for Dummies. Wiley

3. O'Keefe, S.S., & Pringle, A.S. (2000). Technical Writing 101: A Real-World Guide to Planning and
Writing Technical Documentation. Scriptorium Press.

4. Oh, 1. (1997). Technical Communication for Beginners. Society for Technical Communication.

5. Olsen, L., & Huckin, T. (1991). Technical Writing and Professional Communication (2nd ed.)
McGraw-Hill.

SUGGESTED LINKS

1. https://www.tcbok.org/

2. https://www.stc.org/

3. https://msu.edu/course/be/485/bewritingguideV2.0.pdf

4. https://lwww.e-buc.com/portades/9788498803488_L33_23.pdf

5. http:/fintra.tesaf.unipd.it/pettenella/Corsi/ReaserchMethodology/Documents/
Manual_on_Technical_Writing.pdf

6. https://technicalwritingtoolbox.com/technical-writing-resources/

7. http://techwhirl.com

8. http://tc.eserver.org

9. http://www.writersua.com

10. https://istc.org.uk/

11. https://developers.google.com/tech-writing/overview

12. https://digitalpeople.blog.gov.uk/2019/10/09/what-its-like-being-a-technical-writer-at-gds/

13. https://istc.org.uk/wp-content/uploads/2020/04/CEO-and-the-Tech-Comm-Graphic-Novel.pdf
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SEMESTERII

JMC3E 02- PHOTOJOURNALISM

Semester Category Class Credits Hours per Week
Il Elective Theory 4 4

COURSE DESCRIPTION

This course is designed to introduce students to the concept, practice, and techniques of photojournalism
in order to help them to acquire and develop the intellectual, technical, and analytical skills of visual
journalism communication. It explains the use of various types of cameras and understands the ethical
skills of photojournalism while embracing new technologies. It helps students learn about the history of
photojournalism and the impact photographs have on society. It also discusses the task of a
photojournalist and how it applies to any publication, not just newspapers but multi-platform.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Understand and explain key concepts of photography theory and explain how photographs
communicate visually in a story

CO2:  Analyze and critique photographs and gain a better understanding of practical principles and
techniques for photojournalism.

CO3:  Relate ethical guidelines and boundaries in photojournalism to their own work and choices

CO4:  Recognize, verbalize and employ the qualities of storytelling images, and visually tell a news
story

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S L S L L L S L
CO2 S S S S S M M S S
CO3 L S S S M L M S S
CO4 S S S S S M S S M

S=Strong, M= Medium, L= Low
SYLLABUS

Module
Introduction to Photojournalism
Origin and development of photography. Types of photographs: News photographs,
Advertisements photographs, Wildlife photographs, Sports photographs. Review of photo
journals and magazines in India.
Leading photographers and photojournalists in India. International news photographers.

Module Il
Photography and Journalism
Photojournalism: Origin and Development, Scope and significance of photojournalism.
Documentary photography, Reporting with a camera, Photographer-News Photographer-
Photojournalist. Visual newspaper, News photographs, and other photographs. Photo feature,
Photo essay, Photo stories. Getting the exclusive/special photo, Photo opportunity, Celebrity
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coverage, Photo captions, photographing sensitive issues (communal issues, crime involving
minors), Ethics of news photography, Impact of digital technology, Ethics of digital image
editing.

Module Il

Camera & Tools of Photography

Human eye and Camera eye, Classification of cameras and their relative comparison, Camera
controls: Image sensor, Camera lens: fixed versus variable focal lengths, Camera Modes-Types
of camera modes, focusing basics and modes, Flash system, Viewing system, Use of camera
accessories, Care and maintenance of camera equipment. Digital Photography: Techniques in
digital photography, Basics of digital Image, Camera types, and systems, Anatomy of DSLR and
mirrorless cameras, Digital photography workflow, Image file formats, File compression,
Metadata, Computers, and Post-production

Module IV
Basic Techniques of Photography
Exposure controls, Aperture: Size of Aperture, Effects of Aperture, F stop. Light sensitivity: ISO
Values, Low vs High ISO. Shutter speed: Fast, Slow, and Long Shutter Speeds. Exposure triangle,
Ways to use Shutter Speed Creatively, Freezing the moment, Decisive moment, Abstract and
creative blur, Low light exposures, Long exposures. Ways to Use aperture Creatively: Deep and
shallow depth of fields, Bokeh.
Visualization: Importance of Visual Skills, Photographic looking and seeing, Composing shots,
Framing, Angle, Rules of composition. Storage and Media management, File formats, RAW
image, Image Adjustments-Using digital tools: Selection, cropping, scaling, toning pictures,
Dodging, and Burning. Printing and publishing.
Light and colour: White balance, Colour temperature. Subjectivity and Mood of Colour, Light,
and form. Lighting techniques- Using flashlight, Metering, and Metering Modes, Exposure
Compensation.
Photo appreciation, Appeal, effect, and persuasion through good photographs.

Module VI
Case Studies in Photography
Studying the works and processes of eminent photographers and ~ photojournalists:
Alfred Stieglitz, Edward Jean Steichen, August Sander, Jacques-Henri Lartigue, Edward Weston,
Paul Strand, Weegee, Walker Evans, Henri Cartier-Bresson, Brassai, Robert Frank, Robert Capa,
W. Eugene Smith, Lewis W. Hine, Dorothea Lange, Margaret Bourke-White, Alfred Eisenstaedt,
Joel Meyerowitz, David Douglas Duncan, Eddie Adams, Don McCullin, Sebastiao Salgado, James
Nachtwey, Steve McCurry, Marc Riboud, Larry Burrows, Mary Ellen Mark, Josef Koudelka,
Raymond Depardon, Elliot Erwitt. Eugene Atget, Man Ray, Andre Kertesz, Ansel Adams, Diane
Arbus, Lee Feidlander, Irving Penn, Richard Avedon, Bruce Davidson, Bill Brandt, Helmut
Newton, David Bailey, Annie Leibovitz. HomiVyarawalla, Sunil Janah, Kanu Gandhi, Kulwant Roy,
T S Satyan, Raghu Rai, Raghubir Singh, Kishore Parekh, Ashwin Mehta, Punalur Rajan, Rajan
Pothuval, Victor George, Razaq Kottakkal, N A Naseer, Madhuraj, P Mustafa et.al.

CORE TEXTS

1. Kobre, K. (2016). Photojournalism: The professionals’ approach (7th ed.). Routledge.
2. Good, J., & Lowe, P. (2019). Understanding photojournalism (2*' ed.). Routledge.
3. Keene, M. (2016). Practical photojournalism: A professional guide. Ammonite Press.

SUGGESTED READINGS
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10.

11.

12.

Wells, L. (2018). The Photography reader: History and theory (2nd ed.). Routledge.

Wright, T. (2015). The photography handbook (Media practice) (3rd ed.). Routledge.

Barnbaum, B. (2017). The art of photography: A personal approach to artistic expression (2nd ed.).
Rocky Nook.

Kelby, S.(2020). The digital photography book: The step-by-step secrets for how to make your photos
look like the prost Rocky Nook.

Taylor, D. (2015). Digital photography complete course: Learn everything you need to know in 20
weeks (Reissue ed.). DK.

Marien, W. M. (2021). Photography: A cultural history (sth ed.). Laurence King Publishing.
Chavez, C., & Faulkner, A. (2021). Adobe Photoshop classroom in a book (2022 release) (1st ed.).
Adobe Press.

Perry, H., & Thiessen, M. (2021). National Geographic complete photo guide: How to take better
pictures. National Geographic.

Belt, F. A. (2011). The elements of photography: Understanding and creating sophisticated images
(2nd ed.). Routledge.

The editors of Associated Press. (2021). Associated Press A Year That Changed Us: 12 Months In
150 Photos. Hearst Specials.

B. (2022). Associated Press guide to photojournalism. FisicalBook.

Buell, H. (2022). Moments: The Pulitzer Prize-winning photographs- A visual chronicle of our time.
Tess Press.

SUGGESTED LINKS

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.
19.
20.
21.
22.

23.

2.

https://www.pulitzer.org/prize-winners-by-category/216
https://www.pulitzer.org/prize-winners-by-category/217

https://www.magnumphotos.com/

https://www.life.com/

https://photography.tutsplus.com/articles/understanding-and-a iating-the-basics-
ofphotojournalism--photo-1218
https://www lightstalking.com/12-links-for-photojournalism-lovers/
https://photojournalismlinks.com/

https://www.cambridgeincolour.com
https://imaging.nikon.com/support/digitutor/
https://en.canon-me.com/canonacademy/
https://helpx.adobe.com/in/photoshop/tutorials.html
https://www.youtube.com/playlist?list=PL KuObU2stJhlmj-2ATCTPHOG7y55jiWUv

https://photography.tutsplus.com/articles/understanding-and-appreciating-the-basics-of-
photojournalism--photo-1218

http://www.betterphotography.in/
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SEMESTERIII

JMC 3E 03: MEDIA, TECHNOLOGY & POLITICS

Semester | Category | Class | Credits | Hours per Week
Il Elective | Theory 4 4

COURSE DESCRIPTION

This reading course introduces major questions and traditions in the philosophy of technology in order to
develop a comprehensive theoretical and methodological insights required to understand the rise of
media technology and their works in our society. The course envisages media technology as part and
parcel of larger infrastructural design in a society that configure human cognition, sense perception and
bodily and emotional engagements. Thus it sees media technology as world views as opposed to tools
and methods aimed at merely transmitting content. The course takes this media/technological conditions
as an entry point to ask and reflect upon the following questions: what is the meaning and significance of
media technology; how is it transforming our relationships to ourselves, to other people and to our world;
how are we to understand its relationship to nature and humanity; and importantly what it means to live
in historical time.

The course explores these questions by mapping out the life and career of various media technologies
and their modes of social-cultural-political and religious existence in historical time. By doing so, the
course aims at developing a thoughtful and well-grounded understanding of media technologies that go
beyond the narrow logic of media impact narratives and technological determinism arguments. The
course will take a multidisciplinary approach and will draw on both theoretical and empirical insights from
disciplines including but not limited to anthropology, sociology, history, philosophy, religious studies and
science and technology studies to historicize and theorize the interplay of media, technology and politics.

COURSE OUTCOMES (COs)
After successfully completing this course, students will be able to:

CO1:  Understand key concepts, questions and approaches in the field of philosophy of technology.

CO2: Develop animproved understanding of media technologies and their works in a society.

CO3:  Practice multi disciplinary theoretical and methodological approaches in understanding social
phenomenon.

CO4:  Cultivate critical reading and thinking skills and to bring in philosophical arguments in their
writings.

COs5:  Apply these skills and insights in their everyday engagements with media/technologies.

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes

Cos [ PSO1 | PSO2 | PSO3 | PSO4 | PSOg | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S M M S S L L S
CO2 S S L S S S M L S
CO3 S S M S S S M L S
CO4 S S S S S S S S S

S=Strong, M= Medium, L= Low
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SYLLABUS

Module
Historical Background
Plato On Dialectic and “Techne”
Aristotle on “Techne” and “Episteme”

Wolfgang Schadewaldt The Greek Concepts of “Nature” and “Technique”
Francis Bacon on the Idols, the Scientific Study of Nature, and the Reformation of Education

Module Il
Of Technologies
Orality, Literacy and Listening

Ong, Walter J. Orality and Literacy: The Technologizing of the Word. London: Methuen,
1982.

Sterne, Jonathan. The Audible Past: Cultural Origins of Sound

Nancy, J. L., &Mandell, C. (2007). Listening. Fordham University Press.
http://www.jstor.org/stable/j.ctti4bso4g

"The Storyteller” by Walter Benjamin from Hale, Dorothy J, Ed. The Novel: An Anthology
of Criticism and Theory 1900-2000. Malden, Mass.: Blackwell Publishing, 2006.

Print/Reproduction

Eisenstein, Elizabeth L. The Printing Press as an Agent of Change: The Print  Revolution in Early
Modern Europe. Cambridge: Cambridge University Press, 1979.  42-91.

MclLuhan, M. (1961). The Gutenberg Galaxy.

Adrian Johns. The Nature of the Book: Print and Knowledge in the Making. Chicago and
London: University of Chicago Press, 1998.

Benjamin, Walter. The Work of Art in the Age of Mechanical Reproduction. Translated
by J. A. Underwood, Penguin Books, 2008.

Kittler, Friedrich. “Introduction” and “Typewriter.” Gramophone, Film, Typewriter. ~ Stanford:
Stanford University Press, 1990. 1-20 & 183-266.

Inventing the Internet By Janet Abbate
McLuhan, M. (1964). Understanding media: The extensions of man. MIT press

The radio as an apparatus of communication Bertolt Brecht
A Short History of Photography by Walter Benjamin

Susan Sontag: On Photography
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Module Il
Of politics
Innis, H. (1951). The Bias of Communication. University of Toronto Press. pp. 33-60.
Prologue & “The Galaxy Reconfigured”.
Empire and communications.;
Author: Harold A Innis; Publisher: Oxford, Clarendon Press, 1950.

Heidegger, M. (1954). The question concerning technology. Technology and values: Essential
readings, 99, 113.

Latour, B. (1990). Technology is Society Made Durable. Sociological Review,
Monograph 38, 103-132.

Hardt, M., & Negri, A. (2000). Empire. Cambridge, Mass.: Harvard University Press.
Preface, Chapter 3.4 ‘Post modernization, of the Informization of Production *pp. 280-303

Winner, L. (1980). “Do artifacts have politics?” Daedalus 109(1), 121-136.
Noble, S. U. (2018). Algorithms of oppression: How search engines reinforce racism. ~ NYU Press.
Eby, M. (2020). The Lost History of Socialism’s DIY Computer Jacobin.
Lafrance, A. (2016). Facebook and the New Colonialism. The Atlantic.
Module IV
Case Studies

Larkin, B. (2008). Signal and Noise: Media, Infrastructure, and Urban Culture in Nigeria.
London: Duke University Press.

David Arnold, Everyday Technology: Machines and the Making of India’s Modernity
Chicago: University of Chicago Presse

Singh, V. (2018). The Machine in the Colony: Technology, Politics, and the Typography of
Devanagari in the Early Years of Mechanization, Philological Encounters, 3(4), 469-495.
doi: https://doi.org/10.1163/24519197-12340051

Tehranian, M. (1980). Communication and revolution in Iran: The passing of a paradigm.
Iranian Studies, 13(1-4), 5-30.

Straus, S. (2007). What is the relationship between hate radio and violence? Rethinking

1. 66

Rwanda's “radio machete”. Politics & Society, 35(4), 609-637.

Bimber, B. (2003). Information and American Democracy: Technology in the Evolution of Political
Power. Cambridge, UK: Cambridge University Press.

The Biometric State: The Promise and Peril of Digital Government in the New South
Africa. Journal of Southern African Studies, 31:2, 267-282.

The Ethical Soundscape Cassette Sermons and Islamic Counter publics Charles  Hirschkind
SUGGESTED READINGS

1. Ogborn, Miles. “The Written World.” India Ink: Script and Print in the Making of the English East
India Company. Chicago: University of Chicago Press, 2007. 1-26.
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10.

11.

12.

13.

14.

15.

16.

17.

19.

20.

21.
22.

23.

24.

Anderson, B. (2006). Imagined Communities,

Friedrich A. Kittler, John Johnston, Literature, Media, Information Systems: Essays

McKenzie, D. (1999). The Sociology of a text: Oral Culture, literacy, and Print in early New
Zealand. In Bibliography and the Sociology of Texts (pp. 77-128). Cambridge: Cambridge
University Press. doi:10.1017/CB0Og780511483226.007

Roger Chartier The Order of Books Readers, Authors, and Libraries in Europe Between the 14th
and 18th Centuries

Muller, S. M., & Tworek, H. J. (2015). “The telegraph and the bank’: on the interdependence of
global communications and capitalism, 1866-1914. Journal of Global History, 10(2), 259.

Zuboff, S. (2018). The Age of Surveillance Capitalism: The Fight for a Human Future at the New
Frontier of Power. New York: Public Affairs. Introduction

Couldry, N. & Mejias U.A. (2019). Data Colonialism: Rethinking Big Data’s Relation to the
Contemporary Subject. Television & New Media. Vol. 20(4) 336—349

O’Neil, C. (2016). Weapons of math destruction: How big data increases inequality and threatens
democracy.

Cohn, B.S. (1996). Colonialism and its forms of knowledge: The British in India. Princeton
University Press.

Shah, H. (2011). The production of modernization: Daniel Lerner, mass media, and the passing of
traditional society. Temple University Press. Chapter 1, “The Rise of Modernization Theory ’
Aouragh M. & Chakravartty, P. (2016). Infrastructures of Empire: Towards a Critical Geopolitics
of Media and Information Studies. Media, Culture & Society 38(4)

Eric Brynjolfsson & Andrew McAfee, “Why Workers are Losing the War Against Machines” The
Atlantic 26 Oct 2011

Technology and Society Building our Sociotechnical Future Edited by Deborah G. Johnson and
Jameson M. Wetmor

Orwell, G. (1949). 1984. Penguin.

Nitin Sinha 2012, Communication and Colonialism in Eastern India, Bihar: 17605-1880s, Anthem
Press, London and New York, [ppb 2014, Indian edition 2014].

Castells, M. (2015). Networks of outrage and hope: Social movements in the Internet age. John
Wiley & Sons. Introduction

Murray Shanahan (2015) The Technological Singularity, MIT Press

Helbing, D. et al (2017). Will Democracy Survive Big Data and Artificial Intelligence? Scientific
American

Zimmerman, M. E. (1990). Heidegger's confrontation with modernity: Technology, politics, and art.
Indiana University Press. Introduction

Williams, Raymond. 1974. Television and Cultural Form. New York: Schocken Books.

Lev Manovich, The Language of New Media

Foucault, M. (2012). Discipline and punish: The birth of the prison. Vintage.

Culture of Technology and ICTs 34 Sundar Sarukkai in ICTs and Indian social change: diffusion,
poverty, governance/editors Ashwani Saith, M. Vijayabaskar and V. Gayathri. Sage: New Delhj,
2008

Jacques Derrida talks with Bernard Stiegler Echographies of Television: London Polity Press 2002
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SEMESTERII

JMC3E 04: FILM STUDIES

Semester Category Class Credits Hours per Week
II Elective Theory 4 4

COURSE DESCRIPTION

This course is mainly aimed to develop an understanding of film language and film aesthetics, and to
engage with the nuances of different concepts and theories in film analysis and interpretation. It also
attempts to explain broader historical, socio-cultural and political contexts that define the nature of films,
spectators as well as the process of filmmaking in different periods. The course offers an overview of
various film genres, film movements and their stylistic traditions, and generates a discussion on
contemporary trends that outline production, distribution and consumption of films. Considering the
increased importance attached to academic research in the area of film studies, the course is aimed to
engage in a dialogue with different research approaches which help in discerning films and its signified
meanings from various point of views (sociological, structural, post-structural, cultural and philosophical).

COURSE OUTCOMES (COs)
After the completion of the course, the learners shall be able to:

CO1:  Decode and interpret films, and relate films to wider historical, cultural and socio- political
contexts

CO2: Critically engage with existing theories of film as art, text, and mediated process

CO3:  Understand the technological, economic, and political factors that determine the nature of films
and filmmaking

CO4: Realize the possibilities offered by different research approaches in the sphere of film studies.

OUTCOME MAPPING
Course Outcomes X Programme Outcomes

COs POa PO2 PO3 PO4 POg PO6 PO7 PO8 POg PO10
CO1 S S M M S S S M S S
CO2 S S L M S S M L S S
CO3 S S L L S S S L S S
CO4 S S L M S S S M S S

S=Strong, M= Medium, L= Low
SYLLABUS

Module !

Introduction to Film Studies

Importance of studying, analyzing and interpreting films. Different film genres- Avant Garde films,
cinema verité, classic narrative cinema, counter cinema, popular cinema and parallel cinema.
Intertextuality.

Module Il

Film Movements, and Indian Cinema

ltalian neo- realism, Soviet montage, surrealism, German expressionism, French new wave, Latin
American cinema (third cinema, guerilla cinema), Iranian films, Japanese films.
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Indian cinema- brief history and evolution- Silent era films, Indian new wave, recent trends. Language,
nation, ideology, resistance, region, class, caste, and gender. Censorship and surrounding debates.

Module Il

Film Theories and Criticism

Realism, formalism, auteur theory, semiotics. Marxist theory, Apparatus theory, Feminist film theory-
Gaze, Visual pleasure and stereotyping., Psycho analytic theory and film analysis, Queer reading of films,
Star studies.

Module IV

Research Approaches

Representational paradigm, semiotic analysis, audience reception studies, textual analysis, discourse
analysis and critical discourse analysis, and ethnography

Module V

Mise-en-scene and Narrative in Films

Appreciating and analyzing cinematography, lighting, color, choreography, and setting.

Theoretical dimensions of editing (early experiments- George Melis, Lev Kuleshov, different montages).
Appreciating sound (different components of sounds, diegetic and non-diegetic sounds, live and location
sounds, foley, background scores, sound transitions).

Analyzing the narrative (three act structure, five act structure/Freytag Pyramid, non- linear structure and
contemporary experiments).

Module VI

Films in the Digital Era- The Shifting Filmscape

Understanding the political economy of films in the digital era, emergence of social media, changing
marketing, financial and distribution models, and film promotion strategies.

Assignments/Seminar Presentations

Students can choose an assignment from the following:

1- Choose any film and analyze it in the background of feminist film theory

2- Choose any film and analyze it using Marxist theory

3- Dissect the narrative structure of any Indian Movie and analyze it critically

4- Analyze the mise-en-scene element of any Indian Movie and explain the functions of each element.
5- Eco-Cinema: Environmental Themes and Activism in Contemporary Film

6- Analyzing the Use of Color and Lighting in Creating Mood and Meaning in Film

7- Transnational Cinema: Cross-cultural Influences and Hybridity.

8- Scrutinize the role of costume in an Indian movie

9- Analyze the functions played by music in any Indian/Kerala film

10- The Role of Sound Design in Creating Atmosphere and Narrative in Film

11- Analyze the editing techniques employed in any Indian/Kerala movie.

12- Analyze the representation of women in a any recent Malayalam or bollywood film

13- Explore how religious minorities are represented in any recent Indian movie

14- Explore and explain the promotion strategies used by any Indian/Kerala film in recent times.

15- Explain recent trends in Malayalam films (in terms of content, production, distribution and
marketing).

16- Explain the intersection of film and politics in Indian context

17- Analyse the way the Dalits are represented in Indian/Kerala films

18- How do you analyze a film through the lens of queer theory. Explain with examples

19- The rise of streaming platforms: Changing landscape of film distribution and consumption

20- Film Festivals as cultural and industry Events: Their role in promoting independent and international
cinem.a
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21- The intricate relationship between film and film reviewing.
22- Film Adaptations: Comparing Novels to Their Screen Versions
23- Stardom and celebrity culture in Malayalam cinema.

24- Disability representation in cinema.

* The seminar presentations are assigned in the following manner:
1- Integration of relevant theories or concepts (30 %)

2- Critical analysis and interpretation (30%0)

3- Presentation and incorporation of audio visual aids 25%)

4- Engagement with the audience (15%)

Core Texts

1.

O 0N ;W

10.

Andrew, Dudley (1976). The major film theories: An introduction. Oxford University Press.
Berger, John (1990). Ways of seeing. Penguin Books.

Field, Syd (1979). Screenplay: The foundations of Screen Writing. Dell Publishing.

Hall, Stuart (1997). Representations: Cultural representations and signifying practices. Sage.
Metz, Christian (1974). Film Language: A Semiotics of Cinema. University of Chicago Press.
Miller, Toby & Stam, R. (Eds.). (2004). A companion to film theory. Blackwell Publishing.
Mulvey, Laura (1975). Visual pleasure and narrative cinema. Screen, 16 (3), 6-18.

Nelmes, J. (2003). An introduction to film studies. Routledge.

1Prasad, Madhava. (1998). Ideology of the Hindi film: A historical construction. Oxford University
Press.

Vasudevan, Ravi (2000). Making meaning in Indian cinema. Oxford University Press.

Suggested Readings

1.

Ul WoN

10.

11.

12.

13.
14.

Dechamma, S. & Sathyaprakash, E. (Eds.). (2010). Cinemas of South India: Culture, resistance, and
ideology. Oxford University Press.

Dix, Andrew (2016). Beginning film studies. Manchester University Press

Dyer, Richard (1998). The Stars. British Film Institute.

Hayward, Susan (2000). Cinema studies: The key concepts. Routledge

Majumdar, Neepa (2009). Excerpts from wanted cultural ladies only: Female stardom and cinema in
India 1930- 1950. University of lllinois Press.

Majumdar, Ranjani (2012). Film Stardom after Liveness. Continuum: Journal of Media and Cultural
Studies, 833-44.

Muralidharan, T (2002). Male friendship in contemporary Malayalam films. In Ruth Vanita (Ed.),
Queering India: Same sex love and eroticism in Indian culture and society, 181-193. Routledge.
Nichols, Bill (1976). Movies and methods. University of California Press

Prasad, Madhava (2014) Cine politics: Film stars and political existence in South India. Orient
Blackswan.

Prasad, M. (2009). Fan bhakti and subaltern sovereignty: Enthusiasm as a political factor.
Economic and Political Weekly, 44 (29), 68-76.

Radhakrishnan, Ratheesh (2015). Thiruvithamkoor, Malabar, Kerala: Speculations on the regions
in “regional Cinema.” Bioscope, 6 (2), 126-144.

Rajadhyaksha, Ashish (1994). The encyclopedia of Indian cinema. Oxford University Press.

Ray, Satyajith (2010). Our films, their films. Orient Blackswan.

Srinivas, S. V (2013). Rajnikant in Japan: Indian superstardom and low value markets. Inter Asia
Cultural Studies, 14, 615-634.
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15. Vitali, Valentina. (2004). Nationalist Hindi cinema: Questions of film analysis and historiography.
Kinema, 22: 63-82.

16. Bhowmik, Someswar (2009). Cinema and censorship: The politics of control in India. Orient
Blackswan.

SUGGESTED LINKS
1. https://link.springer.com/article/10.1007/510824-021-09407-6

2. https://www.researchgate.net/publication/340312630_impact_of_digital_technology_and_inte
rnet_to_film_industry

3. https://doi.org/10.3390/journalmedia2030024

Model Question Paper
M A Journalism and Mass Communication (CCSS)
(2024 Admission onwards)

Semester: |l Course Title: Film Studies
Time: 3 Hours Total Marks: 50

. Write short notes on any five of the following. Each answer carries two marks.
(5x2=10 marks)

h) Explain the concept ‘cinema verite’?

i) How do you appreciate diegetic sounds in film?
i) Write a note on Cannes Film Festival

k) Outline the major features of five act structure
D) Differentiate between formalism and realism
m) Explain the significance of ‘Cahiers du Cinema’
n) Describe Kuleshov experiment

Il. Write short essays on any four of the following. Each answer carries four marks.
(4 X 4 =16 marks)

9) How do you look at Visual Ethnography as a research approach in film studies?

h) In your opinion, is auteur theory still relevant? Elucidate your points with a special focus on
Indian scenario.

i) ‘Cinema is by nature ideological.” Offer your arguments in the background of

apparatus theory.

i) How do you make use of Stuart Hall’s three levels of decoding in appreciating/interpreting
films?

k) Explain the key features of surrealism as a film movement.

) What do you mean by ‘mise-en-scene?’ Explain the role it plays in film appreciation.

Ill. Write analytical essays on any three of the following. Each answer carries eight marks.
(3x8=24 marks)
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Semitics differs from discourse analysis on many counts. Evaluate the scope, possibilities
and limitations of these two approaches for reading and interpreting films.
Offer a critical account of the contemporary documentary practices in India.
The OTT platforms bring out drastic changes in the way films are made, presented and
consumed. They impact the political economy of films as well. Discuss.
Mulvey argued that the popular, mainstream films often tend to satisfy the
heterosexual, masculine scopophilia. Offer your thoughts in the context of Indian
films.
Critically look at the phenomenon of stardom in Indian cinema.
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SEMESTER Il
JMC 3E o5: FEMINIST APPROACHES TO MEDIA

Semester Category Class Credits Hours per Week

I Elective Theory 4 4

Course Description

The course seeks to familiarize students with the theoretical dimensions of feminism and its operation in
society. It includes a narrative on how the different streams of feminism evolved and critically explores
terms such as ‘Postmodern feminism’ and ¢yborgs’ in relation to media content. Questions of gender
representations and participation in media have been dealt with so as to enable students to understand
gendered visual language and critique the concepts of gaze in media content. Digital media has been
considered from the gender perspective in relation to issues such as digital divide, cybercrime and digital
activism.

Course Outcomes (COs)
After the completion of the course, the students should be able to:

CO1:  Understand different streams of feminist theories and thinkers in the wider perspective of our
society.

CO2: Sensitize about how gender intersects with other forms of identities and underlying power
structures.

Co3:  Raise valid questions from the gender perspective regarding representation and participation in
news, advertisements and media content

COy4:  Critically evaluate the concept of ‘Gaze"and gendered visual language

COs:  Gain a perspective on how feminist approaches operate in the digital framework.

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes
COs | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S L L L L S L S
CO2 L S M L S S S L S
CO3 | M S S M S S S M M
CO4 | M S S M S S S L M
COs | L M S S L M L S L
S=Strong, M= Medium, L= Low
SYLLABUS
Module |
Feminist theory
What is Feminism? Evolution of feminism: first wave, second wave, third wave feminism,
key concepts in gender studies, Scope and challenges of Women's studies, prominent feminist
thinkers and activists, streams of feminist theory— liberal, radical, socialist approaches. Indian

feminist thought.
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Module Il

Recent trends in feminist thinking
Fourth wave? New feminist debates: Post colonial, Post modern, LGBTQ, Masculinity studies,

from women’s  studies to gender studies, Intersectionality — how  gender intersects  with
underlying power structures- Introduction to feminist research, feminist language- critical
discourse analysis as a socio political approachto  understand language in the social context,
Xenofeminism

Introduce students to the foundational catalyst article on Cyber Feminism by Donna J
Haraway: Simians, Cyborgs, and Women: The Reinvention of Nature, 1991.
Module Il

Women representation and participation in media

Portrayal of women in print, visual and digital space in news and Advertisements,
stereotyping, depiction of violence against women, commoadification of women’s
bodies

Module IV
The theory of gaze in the study of visual culture

Introduce students to the seminal article on the theory of gaze by Laura Mulvey . Visual
pleasure and narrative cinema, ~ 1975.

Module V
Women in Digital media

Gendered discourses in the digital media spaces, Women representation and

participation in digital space: technology adoption, digital divide. ICT from women'’s
perspective: Use, misuse and safety in ICT. Challenges in cyberspace - cybercrime- cyber security
and new forms of violence against women, Gender and gaming
Module VI

Digital feminist activism

Digital activism, Social media and women participation across the globe, case studies of
national and international initiatives such as # Me Too Movement

SUGGESTED READINGS
1. Adichie, C.N.(2014). We should all be feminists, Fourth Estate.
2. Chakravorti, U.(2003). Gendering caste,Sage Stree.
3. Chaudhuri, M. & Rajan, R. S. (2004). Feminism in India. New Delhi: Kali for Women
4. Beavoir, S. & Parshley H.M (1997). The Second Sex. London: Vintage.
5. Friedan, B.(2010). The feminine mystique. Penguin classics
6. Gay, R. (2014).Bad Feminist. Harper Collins
7. Gurumurthy. (2004). Gender and ICT’s. Institute of Development Studies.
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10.

11.

12.

13.

14.
15.

16.

17.

18.
19.

20.
21.

22.

23.

Haraway, D. J.(1991). Simians, Cyborgs, and Women: The Reinvention of Nature (3rd ed.).
Routledge--

Hooks, B. (2014). Feminism is for everybody (2nd ed.). Routledge.

Joseph, A. & Sharma, K. (2006). Whose News?: The media and Women'’s issues. New Delhi:
Sage, http://www.loc.gov/catdir/toc/ecipo612/2006011875.html

Lerner, G.(1993). The creation of feminist consciousness: from the middle ages to eighteenth
century. Oxford.

Menon, N(2012). Seeing like a feminist. India; Penguin.

Mevyers, M.(1997).News Coverage of Violence against Women: Engendering blame. Sage.
https://dx.doi.org/10.4135/97814 52243832

Mitchel, J. & Whelehan, I. (2005). 50 key concepts in gender studies, Sage.

Mukhopadhyay, S. (2011). The enigma of the Kerala woman: A failed promise of literacy. New
Delhi: Orient Blackswan.

Mulvey, L .(1975). Visual pleasure and narrative cinema in Mulvey,L (1989) Visual and other
pleasures ( 2nd ed.). Macmillan.

Narayan, D. (2019). CHUP: Breaking the silence about India’s Women, India; Juggernaut

Pan, A. (2020).Mapping Dalit feminism: Towards an intersectional standpoint, Sage.

Murad, N.(2018). The last girl: My story of captivity , and my fight against the Islamic State, Tim
Duggan books

Singh, D. P.(2011).Women in Journalism, Anmol.

Sureppaly, S.(2021).Pandemic in the time of dalit feminism. Economic and Political
weekly,56(28):54-63.

Banet-Weiser, S., Gill, R, & Rottenberg, C. (2020). Postfeminism, popular feminism and
neoliberal feminism? Sarah Banet-Weiser, Rosalind Gill and Catherine Rottenberg in
conversation. Feminist Theory, 21(1): 3—24. https://doi.org/10.1177/146 4700119842555
Jenkins, K, Narayanaswamy, L. & Sweetman, C. (2019). Introduction: Feminist values in
research, Gender & Development, 27(3): 415-425, DOI: 10.1080/13552074.2019.1682311
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SEMESTERII
JMC3E 06:: DATA JOURNALISM

Semester Category Class Credits Hours per Week
Il Elective Theory 4 4

COURSE DESCRIPTION

Data driven journalism has become an essential part of newsrooms in this big data era and sourcing,
anlayzing and visualizing data are essential skills for the 21st century journalists. Advanced computation
technologies, data analysis tools and visualization techniques catalyzed this transformation of journalism.
This course prepares students to develop and deliver news stories and other media contents from the
data sourced from a wide variety of sources. It covers both theoretical and practical aspects of the subject
with lab-oriented assignments, so that the learners can develop their own perspectives of data driven
journalism while acquiring skills for developing stories from complex data sets. It introduces web tools
and statistical packages essential for a data journalist.

COURSE OUTCOMES (COs)
After successful completion of the course students shall be able to:

COx1:  Understand the concepts, terms. approaches and business models in data journalism.

CO2: Familiarize with various techniques of data preprocessing

CO3:  Develop skills for data analysis and visualization

CO4:  Apply data journalism skills for story development

COs:  Analyze various methods, practices and cases of data journalism froma  critical perspective.

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOq
CO1| M S S S M L S S L
CO2| S S S S L L S S M
Co3| L M S S L L M M L
CO4| S S M M S M S L S
COs | M S S S L L M S L

S=Strong, M=Medium, L=Low

SYLLABUS

Module |
Introduction
Definition, data journalism in perspective-Computer Assisted Reporting, precision Journalism,
Info-graphics, Mass Data Literacy, Pros and cons of Data journalism.
Data-driven journalism case studies: Global: ABC, BBC and Guardian. National: India Spend,
Factly, India Lives etc.
Data journalism business models.
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Module I
From Data to News
How Data is Used for Public Interest Stories, How to Find a Story in Data, Sector-Specific Data
Stories
Common Data Formats, Finding Data Online, Alternative Data Sources, planning a Data Story:
Hypothesis and Questions, Enriching Stories with Data, Analyzing Fact Sheets.

Lab: Scraping and Cleaning Data (Practical)
Data Mining, Scraping PDFs, Scraping Data from website s, Data Pre-processing.

Module Il
Understanding Data
Organizing Data, Verifying Data, Summarizing and Simplifying Data Insights
Essential Statistics, Evaluating Data Interpretation, Data Privacy.

Lab: Data Analysis
Basic calculations, Summary Statistics, Percentage change, working with large datasets, Pivot
Tables, Advanced merging and formulas.

Module IV
Data Visualization
Purpose of Data Visualization, Matching Data and Graph Types, Design and Color Basics, Map
Theory, Ethics of Data Visualization, Visual Storytelling.

Lab: Data Visualization
Tables, Charts and Graphs, Maps
Module V
Storytelling with Data
Anatomy of a Data Story, Reaching your Audience, Data-Driven Leads, Data-Driven Writing,
Solution Journalism

Lab: Story production and publishing
CORE TEXTS

1. Grey, J. etal (Eds.). (2019). The data journalism handbook. Cambridge: O'Reilly.
(http://datajournalismhandbook.org/i.0/en/.)

2. Hermida, A, & Young, M. L. (2019). Data journalism and regeneration of news. New York: Routledge.

3. McCandless, David. (2012). Information is Beautiful (2nd Edition).

4. Rogers, Simon. (2013). Facts are Sacred.

5. Wong, Dona M. (2010). The Wall Street Journal Guide to Information Graphics 1. Houston, B.
(2019). Data for journalists: a practical quide for computer assisted reporting. New York: Routledge.

SUGGESTED READINGS

1. Making visualizations: A Survival Guide by Gregor Aisch. http://www.slideshare.net/vis4/making-
data-visualizations-a-survival-guide

2. Data Visualization for Human Perception by Stephen Few, 2013.
http://www.interactiondesign.org/encyclopedia/data_visualization_for_human_perception.html

3. Visualizing Information for Advocacy — An Introduction to Information Design
http://www.opensocietyfoundations.org/reports/visualizing-information-advocacyintroduction-
information-design
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SUGGESTED LINKS

Gapminder www.gapminder.org

Guardian Datablog http://www.theguardian.com/news/datablog
Information is Beautiful www.informationisbeautiful.net

On Think Tanks http://ttdatavis.onthinktanks.org — On Data Visualization
Visualizing Data http://visualisingdata.com

Worldmapper www.worldmapper.org

oL WP
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SEMESTER IV

IMC 4C 01- COMMUNICATION FOR SOCIAL CHANGE

Semester Category Class Credits Hours per Week
\Y, Core Theory 4 4
COURSE DESCRIPTION

Over the years, communication processes and different media platforms occupy key positions in
development discourse. This course introduces the emerging discipline of Development Communication
and it explores various ways in which development process is initiated and accelerated through different
communication and media strategies. It examines various theoretical and methodological approaches
pertaining to communication for development and social change, and explores the context of the
emergence of alternate media and communication processes in development programmes. It also
addresses the need forinnovative communication strategies to meet new challenges in the wake of issues
such as climate change, refugee and migration crisis, conflicts, and pandemics. The course also realizes
the importance of understanding development communication in the global context. With this
objective, the course provides an overview of international/globalcommunication, and presents
critical themes, issues, and challenges in globalized communication practices. It also provides an
overview of global giants in mass media industry and their impacton local media cultures and social
life.

COURSE OUTCOMES (COs)
After the course completion, the learners shall be able to:

COx1:  Understand key concepts and debates in development, social change, development
communication, and empowerment.

CO2:  Critically evaluate the effectiveness of various communication and media platforms/strategies
for bringing out and reflecting social change.

CO3:  Understand and engage with development communication policies and action plans initiated
by government and different agencies in India.

CO4:  Carry out research projects pertaining to various issues and aspects of Communication for
Development and Social Change.

COs5:  Recognize the critical themes, issues and challenges in globalized communication practices,
and evaluate the functioning of media conglomerates in the world and their impact on
regional media practices and consumption.

OUTCOME MAPPING

Course Outcomes X Programme Outcomes
Cos PO1 PO2 PO3 PO4 POg PO6 PO7 PO8 POg
CO1 S S L S S S S M S
CO2 S S M S S S S M S
CO3 S S M M S S S M S
CO4 S S M S S S S M S
COg S S L M S S S M S

S=Strong, M= Medium, L=Low
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SYLLABUS
Module 1 Meaning, concepts, and perspectives

Ideas and features of social change and development: historical evolution of idea of
development: Ibn Khaldun, Ferdinand Tonnies, Georg Simmel, Auguste Comte, Emile
Durkheim, Adam Smith, David Ricardo, Thomas Robert Malthus, Karl Marx. Emergence
of dominant paradigm in development: Major themes and issues in development since
World War Il: Marshal Plan: Rostow and stages of development.

Module Il Problematizing the idea of development

The Dominant paradigm and its critique: development and power relations: imperialism,
capital and underdevelopment (James Hobson, Joseph Schumpeter, Rosa Luxemburg);
Dependency theory (Andre Gunder Frank); World System Theory (Immanuel
Wallerstein). Emergence of alternative models; new issues, concerns and challenges in
development; Emergence of alternative models: Gandhi, Third world and alternative
models, Liberation theology and Latin American experience.

Module Il Communication in development and social change

Concepts and philosophy behind communication for development and social change:
Modernization paradigm- Models of Lerner, Schramm and Roger. Critique against
modernization paradigm: communication and empire. Media as soft power, Mowlana’s
model (international flow of information, central-periphery model of news flow), Call for
new world information and communication order.

Module IV Emergence of alternative paradigms

Participatory communication approach, conceptual framework for participatory
communication, participatory action research, multiplicity paradigm (democratization
model of development, Freier's idea of conscientization). Possibilities of different media,
idea of empowerment, media and social differences (class, race, gender), Sustainable
development, development support communication. New Social Movements and Non-
Governmental Alternatives Emergence of new social movements; ecological struggles;
NGOs and development.

Module V Communication for Social Change: Indian experience

A brief history of Development Communication in India: major case studies : SITE,
KHEDA, Panchayat raj and rural development initiatives, important Community media
initiatives such as community radio and participatory community video production.

!

Assignments:

Development Journal: The students are required to write weekly reflections based on a development
news they have come across in various media outlets. These Journal entries should include a summary
of the report and students’ personal thoughts, insights or reactions to it.
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Field Visit and Case Study Presentations: The students are required to make a presentation (oral or audio
visual) based on a recent development communication initiative in India/Kerala. They can make field
visits, additional readings and research for the project.

CORE TEXTS

1.

Dutta, Mohan, J. (2011). Theorizing social change communication. In Mohan J. Dutta,
Communicating Social change: Structure, culture, and agency, 29-64. Routledge.

2. McQuail, D. (2005). McQuail’s mass Communication theory. Sage. (Part 3, Chapter 10).

3. McQuil, D & Windhal, S. (1993). Communication models for the study of mass
communication (2" ed.). Routledge (Chapter g).

4. Melkote, S.R. & Steeves, H.L. (2015). Communication for development: Theory and practice for
empowerment and social justice. Sage.

5. Mowlana, H. (1997). Global information and world communication. New frontiers in
international relations (2" ed.). Sage.

6. Nair, K.S. & White, S.A. (1993). Perspectives on development communication. Sage.

7. Narula, Uma. (2004). Development communication: Theory and practice. Har Anand Publications.

8. Schramm, W. (1964). Mass media and national development. Stanford University Press.

9. Servaes, Jan. (2008). Communication for development and social change. Sage.

10. Singhal, Aravind & Rogers, E., M. (1989). India’s communication revolution: From bullock carts to
cyber marts. Sage.

SUGGESTED READINGS

Alleyne, Mark D. (1995). International power and international communication.Macmillan.
Appadurai, Arjun. (1996). Modernity at large: Cultural dimensions of globalization.
University of Minnesota Press.

3. Bhatnagar, S. & Schware, R. (Ed.). (2000). Information and communication technology in
development: Cases from India. Sage.

4. Development Communication: What the ‘Masters’ Say (Special Issue), The Journal Of
Development Communication, 8(2).

5. Manyozo, L. (2012). Media, communication, and development: Three approaches. Sage.

6. Mikkelsen, Britha. (1995). Methods for development: Work and research. Sage.

7. Mody, B (Ed.). (2003). International and development communication: A 215 century
perspective. Sage.

8. Nair, K.S. & White, S.A. (1993). The Development communication process. In: K.S. Nair & S.A.
White (Eds.), Perspectives on Development Communication, 47-70. Sage.

9. Pavarala, V., & Malik, K. (2007). Other voices: The struggles of community radio in India. Sage.

10. Peet, R. & Hartwick, E. (2009). Theories of development: Contentions, arguments, alternatives.
Guilford Press.

11. Prasad, Kiran. (2018). Communication, culture, and ecology. Rethinking sustainable development in
Asia.: Springer.

12. Robertson, Roland (1992). Globalization: Social theory and global culture. Sage.

13. Rogers, E.M. (1976): Communication and development: The passing of the dominant paradigm.
Communication Research, 3 (2), 213-40.

14. Servaes, J. (1999). One world, multiple cultures. A new paradigm on communication for
development. Acco.

15. UNESCO (1999). World Communication and Information Report 1999-2000. UNESCO.

16. Wilkins, K.G. (1999). Development discourse on gender and communication in strategies for

social change. Journal of Communication, 49, 46-68.
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SEMESTER IV
IJMC 4P 02: Dissertation and Viva
Semester | Category | Class | Credits | Hours per Week
\% Core Project 8 8

IMC 4E 01- DOCUMENTARY FILM PRODUCTION

Semester | Category | Class | Credits | Hours per Week
\Y, Elective | Theory 4 4

COURSE DESCRIPTION

This course is designed to provide insight into the historical evolution and contemporary trends in
documentary filmmaking. It offers theoretical knowledge and practical training in documentary
filmmaking. It also equips students to approach documentary films critically.

COURSE OUTCOMES (COs)
After the completion of the course, the students should be able to:

CO1:  Understand the trajectories in the development of documentary films as a communication form

CO2: Recognize concepts, terms, categories, and key elements in documentary filmmaking

CO3:  Understand the process of documentary filmmaking from ideation to final production

Cos4:  Analyze the functioning of media production both as a technological practice and a creative
process using appropriate theoretical frameworks

COs:  Critically evaluate documentary media by analyzing its content and form

OUTCOME MAPPING

Course Outcomes X Programme Specific Outcomes

Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S S S M L L M M
CO2 S S S S M L L M L
CO3 S S S S M S L S L
COy4 S S S S S M M S M
COg S S S S S L M S S

S=Strong, M= Medium, L= Low

SYLLABUS

Module |

Key Concepts

History of documentary filmmaking, Origins of Documentary, Genre and Periodization, Flaherty
— Grierson — Vertov, Kino-Eye, Direct Cinema and Cinema Verité. Functions of documentary as a
medium, Differences with fictional films. Types of documentaries: Reflexive, Poetic, Expository,
Observational,  Participatory, Performative, Autobiographical, Essayistic, Interactive.
Organizational and narrative strategies of documentary- Content, Rhetoric, Structure-Reality,
Obijectivity, and Truth. Subject, Form, and Function, Power and the Public Sphere. Documentary
filmmaking in India.
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Assignments:
Screening and review of selected Indian and foreign documentary films.

Module Il
Developing Story Ideas
Ideation, Planning, Writing Process, Story Sources, Research, selecting a Subject, testing a
Subject, Scripting, Budgeting, Developing a Proposal.

Module Il
Practical Assignments Based on Module Il
Phase I: Ideation, discussion and submission of the proposal of the film to be made by the
student
Phase II: Revision and finalization of the proposal
Phase Ill: Scripting the documentary film

Module IV
Conceptual and Practical Approaches to Production
Documentary production Strategies, Construction of Meaning in Documentaries, Story
Elements and Film Grammar, Principles of using visual language, Shooting Format, Aspect Ratio,
shot composition, Framing, Camera Angles, Camera Movement. Lighting: Direction, Quantity
and quality of light. Visual motifs. Sound design: Sound Track, Voice, Effects, Ambiences, Music,
Diegetic and nondiegetic, Realistic sound, Subjective, Expressionistic, Sound motifs.

Practical Assignment:
Phase IV: Production — Shooting

Module V

Conceptual and Practical Approaches to Postproduction

Editing: Technical and stylistic choices, Pace, Rhythm, and intensity, Narrative continuity,
establishing shot, 18o-degree rule, 30-degree rule, cut on motion, jump cut, Crosscutting,
Continuity of the mise en scene, Transitions, Modes and Editing Style, Teasers and trailers. Music
and documentary media: Original score, Copy rights, Fair use. Designing Sound: Track
Organization, Masking Sound, Bridging Sound. Promotional methods, Traditional and
alternative distribution and outreach practices, Documentary film festivals and national and
international levels.

Practical Assignment:
Phase V: Editing and submission of the work along with a log-line and at least two publicity
Stills.

CORE TEXTS
1. Rabiger, M. (2020). Directing the Documentary (7th ed.). Routledge.
2. Fox, Broderick. Documentary media: History, theory, practice. New York: Routledge
3. Chatterji, S. A. (2015). Filming reality: The independent documentary movement in India. Sage
Publications Pvt. Ltd.
4. Battaglia, G. (2019). Documentary film in India: An anthropological history (Routledge
Contemporary South Asia Series) (1st ed.). Routledge.

SUGGESTED READINGS

1. Hampe, B. (2007). Making documentary films and videos: A practical guide to planning, filming, and
editing documentaries (2nd ed.). Holt Paperbacks.
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2. Aufderheide, P. (2007). Documentary film: A very short introduction (1st ed.). Oxford University
Press.

3. Kishore, S. (2020). Indian documentary film and filmmakers: Independence in practice (1st ed.).
Edinburgh University Press.

4. Bricca, J. (2017). Documentary editing (1st ed.). Routledge.

5. Dancyger, K. (2018). The Technique of film and video editing: History, theory, and practice (6th
ed.). Routledge.

SUGGESTED LINKS
1. http://hdl.handle.net/10603/1872
2. https://digital.lib.hkbu.edu.hk/documentary-film/india.php
3. https://www.unesco.org/archives/multimedia/?pg=34
4. https://filmsdivision.org/
5. https://www.nfai.gov.in/
6. https://archive.org/details/movies
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SEMESTER IV
IJMC 4E 02: POLITICAL ECONOMY OF MEDIA IN INDIA

Semester | Category | Class | Credits | Hours per Week

\Y, Elective | Theory 4 4

Course Description

This course introduces basic concepts, theories and paradigms in political-economy as an analytical
framework to understand the functioning of media/communication industries. The course envisages
media/communication industries as a crucial apparatus of capitalist experience. Lectures and readings
for the course are organised around the issue of how capital’s innate ability to organise political and social
structures around its requirements work in the media/communication domain and in turn what economic
and political work they do for capital. By doing so, the course aims at exploring the crucial entanglement
of media, capital, state and civil society and the way they affect, shape and reproduce each other,
especially in a globalised capitalist world or what many have called the time of late capitalism.

Course Outcomes (COs)
After successfully completing this course, students will be able to:

CO1:  historically place the question of who controls media and to identify its larger implications
for state and society.

CO2: comprehend the larger political and economic structures within which media operate.
CO3:  apply political economy framework to understand and evaluate the nature of relationship

between media, state and market
COy4:  develop a critical awareness about their own role as media consumers/producers.

OUTCOME MAPPING
Course Outcomes X Programme Specific Outcomes

Cos [ PSO1 | PSO2 [ PSO3 | PSO4 | PSOg | PSO6 | PSO7 | PSO8 | PSOg
CO1 S S M M S S M L S
CO2 S S L S S S S M M
CO3 S S M S S S S L S
COy4 S S S S S S S S S

S=Strong, M= Medjum, L= Low
SYLLABUS

Module I Introduction to Political economy
Political economy: tracing the concept through ages; historical backgrounds and contexts:
Scottish enlightenment: political absolutism: the economic approach to human behaviour;
mercantilism; liberalism and modernity: origin and meaning: individual, society and state in
Adam Smith’s works; key concepts in Political Economy: Karl Marxand Capital: individual, society
and state in Karl Marx's works; Capitalism and its mode of social organisation; Political Economy
and the Marxian critique; ideology and false consciousness; Political Economy: from moral
philosophy to social science; Frankfurt — School and critical theory; national Socialism and
rethinking the relationship between the political and the economic; Political Economy, structural
Marxism and neo-Marxism; Antonio Gramsci and ideology: Louis Althusser and ideological state
apparatuses; Karl Polanyi and substantivism; Immanuel Wallerstein, Samir Amin and
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dependency-world system theories; Political economy and the rise of neo-liberalism; millennial
capitalism.

Module Il Political economy approaches to media

The media and communication and/as capitalist forms; empires and communications;
colonialism, world systems and the emergence of international communication; social and
intellectual context that gave rise to a political economy of communication; cultural industry to
cultural industries; cultural materialism; cultural imperialism and global media flow; distinct
traditions in political economy of communication in North America, Europe and Latin America;
political economy and cultural studies; class analysis of communication; audience commodity
concept; audience labour; the blindspot debate; the struggle for a New World Information and
Communication Order;Raymond Williams; Edward W. Said; Dallas Smythe, Herbert Schiller,
Robert W. McChesney; Graham Murdock; Peter Golding; Armand Mattelart; Edward S. Herman
and Noam Chomsky; information economy, digital labour and rethinking and renewal in political
economy framework; neo liberalism to populism.

Module Il Communication industry in India: Historical structures

History and ideology of production, consumption and distribution of knowledge and cultural
artifacts among Indian societies through ages; visual culture and performative traditions in Indian
society; information and communication orders in pre-colonial India; communication
infrastructures in British India- colonial and anti-colonial (dominant nationalist & subaltern); early
media enterprises in India; Macualay’s education policies and its impacts; colonial rulers and local
collaborators; state, media and development in independent India; dominant features of
economic policies of the Nehruvian era; Indian foreign policy and communication technology
transfer; media- state- relationship during emergency; public media enterprises as state
apparatuses; changes in telecommunications scenario: early years.

Module IV Political economy of communication in India: contemporary articulations

Post-Mandal political changes in India; regional politics and regional media flow; media and
political patronage; media policies and governance in post-liberal economy; privatisation,
commodification and commercialisation of media; emerging patterns of media ownership-
formation of new alliances, mergers, acquisitions and consolidations; media and emerging public
cultures; state, capital, media and religious consumption; religion; media in the the digital
economy; information capitalism; digital divide; populism and Indian media. Capital, Media and
Religious Consumption

Essential readings

1.
2.

Mosco, Vincent. (2009). The Political economy of communication. Sage.

Rudolph, Lloyd I. & Rudolph, Susanne Hoeber. (1987). In pursuit of Lakshmi The political economy
of the Indian state. University of Chicago Press.

Udupa, S. (2015). Making news in global India: Media, publics, politics. Cambridge University
Press.

Damodaran, Harish. (2008). India's new capitalists: Caste, business, and industry in a modern
nation. Palgrave Macmillan.

Thomas, Pradip Ninan. (2010). Political economy of communications in India: The good, the bad
and the ugly. Sage.

Parayil, Govindan. (Ed.). (2005). Political economy and information capitalism in India: digital
divide, development divide and equity. Palgrave Macmillan.

Herman,EdwardsS., & Chomsky, N.(1988). Manufacturing consent: The political economy of the
mass media. Pantheon Books.
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10.

11.

12.

13.
14.

15.

Constantinou, C. M., Mattelart, A, Bled, A., & Guyot, J. (2008).
Communications/excommunications: An interview with Armand Mattelart. Review of
International Studies, 34, 21—42.

Wasko, Janet. (2005). Studying the political economy of media and information. Communicate e
Sociedade, Vol.7. 25-48.

Rothe, M., & Ronge, B. (2016). The Frankfurt School: Philosophy and (political) economy: A
thematic introduction by the editors. History of the Human Sciences, 29(2), 3—22.

Verma, Rahul. (2000) Business-media relations in India a conversation with Sandeep Bhushan
and Paranjoy Guha Thakurta. Seminar. 734.

Rajagopal, Arvind. (2017) On Media and politics in India: An Interview with Paranjoy Guha
Thakurta, South Asia: Journal of South Asian Studies, 40:1, 175-190.

Gandini, A. (2021). Digital labour: An empty signifier? Media, Culture & Society, 43(2), 369—380.
Dwyer, P (2015) Theorizing media production: the poverty of political economy. Media, Culture
& Society, 37(7): 988-1004.

Bayly, CA. (1999). Empire and information: Intelligence gathering and social communication in
India, 1780-1870. Cambridge University Press.

Recommended readings

1.

2.

10.

11.

12.

13.

14.

Mattelart, Armand. (1996). The invention of communication. University of Minnesota Press.
Thomas, Pradip Ninan. (2019). Empire and post-Empire Telecommunications in India A History.
Oxford University Press.

Comaroff, Jean and John L. Comaroff (eds.). (2001). Millenial capitalism. Millennial capitalism
and the culture of neo liberalism. Duke University Press

Udupa, S. (2015Db) Internet Hindus: Right-wingers as new India’s ideological warriors. In van der
Veer P (ed.). Religion in Asian Cities. Berkeley: University of California Press.

Fuchs, C. (2020). Communication and capitalism: A critical theory (Vol. 15). University of
Westminster Press.

Dorfman, Ariel. & Mattelart, Armand. (1971). How to read Donald Duck;Imperialist ideology in
Disney comic. International General.

Murdock, G., & Golding, P. (2016). Political economy and media production: a reply to

Dwyer. Media, Culture & Society, 38(5), 763—769.

Dwyer, P. (2016). Understanding media production: a rejoinder to Murdock and Golding. Medig,
Culture & Society, 38(8), 1272—1275.

Garnham, Nicholas., & Fuchs, Christian. (2014). Revisiting the political economy of
communication. tripleC 12(1): 102-141.

Mansell, R. (2004). Political economy, power and new media. New Media & Society, 6(1), 96—
105,

Pranab, Bardhan. (1998). The Political Economy of Development in India. Oxford University Press.
Thakurta, Paranjoy Guha., & Chaudhuri, J. (2015). Trading places: A brief history of journalists as
power brokers and corporate agents in India. Economic and Political Weekly, 50(13), 33-37.
Thakurta, Paranjoy Guha., & Chaturvedi, Subi. (2012). Implications of the RIL-Network18-
Eenadu deal: Corporatisation of the media. Economic and Political Weekly. 47 (07). 10-13.
Thakurta, Paranjoy Guha. (2013). Curbing Media Monopolies. Economic and Political Weekly, 48
(16). 10-14.
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15.

16.

17.

18.

Fenton, Natalie. (2007). Bridging the mythical divide: Political economy and cultural studies
approaches to the analysis of the media. In: Eoin, Devereux. (Ed.). Media Studies: Key Issues and
Debates. London: Sage.

Smythe, Dallas W. (1977) Communications: Blindspot of Western Marxism. Canadian Journal of
Political and Social Theory, 1(3), 1-27.

Murdock, Graham. (1978). Blindspots About Western Marxism: A Reply to Dallas Smythe.
Canadian Journal of Political and Social Theory, 2(2).

Cohn, B'S. (1997). Colonialism and its forms of knowledge: The British in India. Princeton University
Press.
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SEMESTER IV

IJMC 4E 03: FACT VERIFICATION & DIGITAL INVESTIGATION

Semester

Category

Class

Credits

Hours per Week

Y

Elective

Theory

4

4

COURSE DESCRIPTION

This course is designed to address two significant aspects of the practice of journalism today: a) finding
truth in the post-truth era through a professionally designed and ethically valid verification process, b)
investigating digital assets including social media to generate insights for impactful news reporting.
Spread across six modules the course enables students to verify facts using multiple strategies and tools.
It also covers how to gather, monitor, analyze and make sense of the newsworthy digital trails and how
to integrate them into newsrooms. Additionally, the course offers case studies from across the world to

enable students to emulate the best available models suitable to their operational contexts.

COURSE OUTCOMES (COs)
After the successful completion of the course, the learner shall be to:

CO1:  Understand terms and concepts in fact verification and digital investigation process for
practicing journalism
CO2:  Apply tools and techniques to debunk fake news in multiple media platforms and integrate the
outcome into newsrooms
CO3:  Applytoolsand techniques of digital intelligence and investigation to find out news and report
it for various media platforms
CO 4: Critically analyze the social, legal and ethical aspects of fact verification and digital investigation
process
CO 5. Understand how to analyze cases and best practices from the field
OUTCOME MAPPING
Course Outcomes X Programme Outcomes
Cos | PSO1 | PSO2 | PSO3 | PSO4 | PSOs5 | PSO6 | PSOy7 | PSO8 | PSOg
CO1| S S L L L L S L S
CO2 L S M L S S S L S
CO3| M S S M S S S M M
CO4 | M S S M S S S L M
Cos | L M S S L M L S L
S=Strong, M= Medium, L= Low
SYLLABUS
Modulel

Introduction to Fact Verification for Journalists
Journalism as a discipline of verification

The Age of Information Disorder
Types of Misinformation and Disinformation

Deep Fake

Lifecycle of Media Manipulation
Significance of Fact Verification

Module ll
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Tools of Verification

Image Verification

Video Verification

Source Verification

Data Verification

Geo-location

Spotting bots, cyborgs and inauthentic activity

Module Il
Fact Checking Ecosystem
Fact checking sites and organization - Global and National Level
Integrating Fact Checking into Newsrooms
Best Practices and Case Studies

Module IV
Investigating Actors and Content
Background research to inform stories
Investigating Social Media Account
Searching Facebook
Monitoring and investigating Twitter using Advanced Search
Reverse search techniques
Digital Investigation: Toolkit and Skillset

Module V
Website Investigation and Network Analysis
Content and spread of websites, Ownership search
Analyzing Ads on Social Networks
Network analysis and Attribution
Network analysis using data from social networks
Using data visualization for network analysis

Module VI
Digital Investigation Ecosystem
Digital investigation collectives - Global and National
Open Source Intelligence and News Stories
Case Analysis : Bellingcat, First Draft, BBC's African Eye, Asian Eye etc.
Integrating Digital investigation into Newsrooms- Case Studies
Ethical Issues

CORE TEXTS /SOURCES

1 https://datajournalism.com/read/handbook/verification-3/investigating-disinformation-and-
media- manipulation/investigating-disinformation

2 https://datajournalism.com/read/handbook/verification-3/investigating-actors- ~ content/4-
monitoring-for-fakes-and- information-operations-during-breaking-news

3 https://firstdraftnews.org/articles/the-skills-every-digital-investigator- needs/

4 https://medium.com/secjuice/osint-as-a-mindset-7d42ad72113d

5 https://www.cjr.org/tow_center_reports/guide-to-osint-and-hostile- communities.php
6 https://datasociety.net/wp-content/uploads/2018/05/3-PART-3_Oxygen_of_Amplification_DS-
1.pdf

7 https://datajournalism.com/read/handbook/verification-3/investigating- platforms/8-

investigating-  websites
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8 https://onlinejournalismblog.com/2020/06/08/a-journalists-introduction-to- network-

analysis/
9 https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3043912
10 Bellingcat invetigation tools : bit.ly/bcattools

11 https://docs.google.com/document/d/1BfLPJpRtyq4RFtHJONpvWQjmGnyVk
fE2HYoICKOGguA/edit#heading=h.oih27zekjds8

12 https://www.americanpressinstitute.org/training-tools/fact-checking-resource/

13 https://www.americanpressinstitute.org/publications/reports/white-papers/truth- telling-in-a-
time-of- misinformation-and-polarization

14 www.americanpressinstitute.org/publications/reports/white-papers/truth-telling- in-a-time-of-
misinformation-and-polarization/

15 https://www.asianmedia.org/acj/wp-content/uploads/2020/04/English.pdf

SUGGESTED READINGS

1 https://www.bbc.com/future/article/20170629-the-hidden-signs-that-can-reveal- if-a-photo-is-
fake

The hidden signs that can reveal a fake photo
Checkpoints: Fact-checkers do it a tick at a time.

2 https://www.newyorker.com/magazine/2009/02/0og/checkpoints
3https://www.facebook.com/watch/1396364020508066/901730560402111/
AFP Fact Check training

3 Verification and Digital Investigations Resources
https://docs.google.com/document/d/1ZJblUksL8fe3VKKgCLVNMjggOFdX G-

RhQT6pyEgsSyl/edit

4 Automated Fact Checking in the Newsroom
https://dl.acm.org/doi/pdf/10.1145/3308558.3314135

5 A Survey on Automated Fact-Checking

https://direct.mit.edu/tacl/article/doi/10.1162/tacl_a_o00454/109469/A- Survey-on- Automated-
Fact-Checking

6 Political fact-checking in the Middle East: What news can be verified in the Arab  world?
file:///Users/masscomhod/Downloads/10.1515_opis-2020-0117.pdf

7 https://www.reutersagency.com/wp-content/uploads/2019/03/reuters- institute-graves-

factsheet-180228.pdf

8 Analysis of Digital Tools and Technologies for Debunking Fake News

https://www.amity.edu/gwalior/jccc/pdf/jccc%20june%202019%20final-114-122.pdf
Tools
https://breakthefakemovement.com/fact-checking-tools
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